Swagelok Company
Defined Contribution and Deferred Compensation
RFP Questionnaire

Background:

Company: J.P. Morgan Retirement Plan Services

Name: Jim Stifler

Title: Managing Director

Address: 136 W. Streetsboro Road, Hudson, OH 44236
Telephone:  330-650-6105

E-mail: james.x.stifler@jpmorgan.com

Company: J.P. Morgan Retirement Plan Services

Name: Julie Brock

Title: Vice President, Consultant Sales

Address: 9300 Ward Parkway, Kansas City, MO 64114
Telephone:  816-673-4254

Fax: 816-673-4718

E-mail: julie.a.brock@jpmorgan.com

At J.P. Morgan, we offer our clients designhatediserteams built by selecting individual membersdth
on each person’s skill set and related experiefloe team handles everything from overall account
management to transaction processing. Your setga&®'’s variable compensation is based on your
satisfaction, service delivery and annual perforreagvaluations. We have hand-picked the following
individuals for Swagelok Company (Swagelok) basgolutheir experience and your Olagation,
industry and plan complexities.

Strategic Relationship Manager

Your strategic relationship manager, John Rensgmir primary account executive and is responsible
for managing your overall client experience andsfattion. John identifies and leads the resources
necessary to meet and exceed Swagelok’s expecakiencollaborates with your service team to
develop your annual business plan, put the planantion and present the results at the end of glach
year. He is charged with ensuring your plan fidtiemare kept abreast of newly emerging produats an
services, as well as the latest trends.

John, who joined the firm in 1997, is located imy;rMichigan. He has served as a strategic relsiipn
manager for seven years. Previously he worked anebtolder Services for the firm's legacy mutuabfun
family - The Pegasus Funds.

John has a bachelor’s degree in business admiiostrgith a major in marketing from Eastern Michiga
University and a master’s degree in finance fromsiW&ollege. He is registered with the Financial
Industry Regulatory Authority (FINRA) with Series@3 and 65 licenses. He has 12 years of industry
experience.
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Executive Sponsor

An executive sponsor is assigned to help ensuresatisfaction through ongoing communication and
formal client surveys. He or she provides you diescess to the Operating Committee and works with
other Operating Committee members to guide thenkagsito help ensure your needs are addressed. Your
executive sponsor is accessible Swagelok at tin@es-mail, phone and regularly scheduled visits.

The 12 members of our Operating Committee haverarage of 20 years of industry experience.

Service Delivery Manager

Your service delivery manager, Beth Bresaisists John Renner in administer8wagelok’s
relationship with J.P. Morgan tserving as your day-to-day contact. She is accoimfar the quality of
service by overseeing operational functions. Dutirggconversion process, she helps establish
procedures for the plan. She resolves complextdbsnes by integrating resources from J.P. Morgan
departments.

Beth, who joined the firm in 1991, is located inrksas City, Missouri. Previously, she was a defined
contribution specialist Il for the company and penied daily administrative services for defined
contribution plans.

Beth has a bachelor’s degree in communication esuiom the University of Kansas. She has
successfully completed the PA-1, PA-2 and C-1 erations administered by the American Society of
Pension Professionals and Actuaries (ASPPA). Bathld years of industry experience.

Communications Strategist

Your communications strategist, David Campbell,rdowtes the development, execution and evaluation
of the initial and ongoing communication deliveide meets with you on a regular basis to understand
your unigue cultures, obtain your input, discusgeut progress and report outcomes. Additionakty, h
works to effectively communicate and educate y@soaiates on their plans and retirement topics by
creating a consistent look and feel for Swagelskisimunications materials.

David, who joined the firm in 2005, is located ierver, Colorado. David coordinates the development,
execution and evaluation of both initial and ongotommunication campaigns and programs.
Previously, he was responsible for overseeing ptaten content for employee meetings, as well as
running employee meetings. Prior to joining J.Préém, David worked as a financial consultant for
Ernst & Young. He was responsible for performing anplementing cash management reviews for
corporations across various industries.

David has a bachelor’'s degree in business adnatimtrfrom the University of Nebraska - Lincoln. ide
registered with FINRA with Series 66 and 7 licenaed has five years of industry experience.

Conversion Consultant

Your conversion consultant, Kathy Hill, formulatég conversion plan, coordinates responsibilitret a
monitors the progress of your Conversion Team. Katteam includes a project manager, systems
specialist and payroll specialist who work with mdhan 20 departments within J.P. Morgan to integra
full implementation of systems, payroll and datatdr, Kathy serves as a resource for ongoing merger
and acquisition activity.
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Kathy, who joined the firm in 1987, is located iasas City, Missouri. As one of the five origiream
members of J.P. Morgan, Kathy has served as ameint plan specialist, retirement plan trainer,
compliance consultant and a compliance servicesuttamt during her tenure with J.P. Morgan.

Kathy has successfully completed the Qualified Pldministrator (QPA) and Certified Pension
Consultant (CPC) examinations administered by ASFSh& has 24 years of industry experience.

Investment Strategist

Your investment strategist, Ed Manning, initialprks with Swagelok and your investment consulémnt
you select the investments for your plan, and heshgu establish or update your investment pdicie
and investment guidelines. On an ongoing basisn&uditors and communicates to you activity in the
capital markets, manager performance (nominaltiveland risk-adjusted), investment organizatiod an
management stability, style consistency and fegpetitiveness of funds.

Ed, who joined the company in 1987, is located am&as City, Missouri. Previously, he served as an
investment advisory analyst. In that role, he veamponsible for analyzing and providing investment
information and performance to J.P. Morgan’s chefiid’s experience also includes roles as a fiahnci
research analyst, business intelligence analystacitr and stock analyst.

Ed has a bachelor’s degree in history and econdindosthe University of Missouri-Kansas City. He is
registered with FINRA with a Series 7 and 63 liandHe has 22 years of industry experience.

We also have investment analysts who support e@siment strategists.

Technical Consultant

A technical consultant works with you and your at&y to provide a plan document review and guidance
regarding overall plan design, specific plan primris and legislative changes. He or she provides
training and guidance to your service team. Wheretls a sweeping change in legislation, as we
experienced with the Pension Protection Act, yeahhical consultant analyzes the changes and
communicates them to you and your service teanetierohine whether changes are needed for our
systems and procedures.

Each of our four technical consultants has a mininai 20 years of industry experience. In addition t
the technical consulting staff dedicated to defioedtribution and nonqualified plan issues, we aigoe
approximately 100 consulting actuaries who spexgdh defined benefit plans, executive compensation
and other related issues.

Additional Team Members
In addition to the direct client contacts namedvahour client teams are structured to provide the
following additional administration support for Sgedok and your service team.

Communications Program Manager

Your communications program manager, Kristopherd@sbassists Swagelok in developing your initial
communication strategy during the sales processcmtiversion and works on an ongoing basis to ekeliv
Audience of One solutions. He works with your conmications strategist, David Campbell, to set
objectives, metrics, timelines and Audience of @aures for your communication plan. We have found
that it is vital to have a communications prograanager dedicated to the complex process of degjgnin
and implementing the initial communications plapallowing the conversion to J.P. Morgan, your
communications strategist, David Campbell, sergggremary contact to coordinate the execution,
development and evaluation of your communicati@g@ms.
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Kristopher, who joined the firm in 1999, is locaiacKansas City, Missouri. Previously, he served as
representative, trainer and manager for the contatder. He also has served as a project manader an
manager of broker dealer services. He has a bagkdro training, development and management for
call centers, product development and systemsagtighs, at both J.P. Morgan and Hewitt Associates.

Kristopher has a bachelor's degree from Kansag $&taiversity and is registered with FINRA with
Series 7, 24, 63 and 65 licenses. He has 10 yéardustry experience.

Financial Education Consultant

Your financial education consultant conducts ingiue seminars at conversion and ongoing to assist
individuals with enrollment and retirement educati@ur ongoing education program includes courses
on market overview, diversification, saving foriretent, retirement planning services and income
options at retirement. Your financial educationsudtant employs diverse adult education methodekgi
and multimedia presentations to communicate toGess.

Service Delivery Specialist

Your designated service delivery specialist represstihhe Retirement Service Center. Your service
delivery specialisserves as a subject matter expert on Swagelok'smetnt plans and is the leading
resource to assist with answering participant ingsi He or she participates directly in conversion
planning meetings and posts plan information onseuvice representatives’ interface systems.
Coordinating with a learning and organizationalalegment specialist, your service delivery spesiali
educates your designated participant servicesseptatives on issues relevant to Swagelok.

Retirement Service Center

Your Retirement Service Center team is structuneldesignated manner. A specific group of
representatives receive specialized training talleayour participants’ calls in addition to a se¢lgmup
of other clients’ calls during conversion and omgpiYour representatives are aligned with a desigha
team of transaction specialists who process tréiesacfor your plans. This structure helps ensure
cohesion of daily administration from point of cacitto transaction processing.

Compliance Consultant

Your compliance consultant prepares your Form 550@it Information Packet annually. The audit
packet is provided for the first full plan yeartldaP. Morgan provides recordkeeping services and f
subsequent years.

Operations Teams
In addition, the following teams provide recordkiegpand administrative support to the above-listed
individuals.

Cash Receipts TeamResponsible for the movement of money into plana plan level. Daily
transactions include loan payments via payrollgnaissions, payroll contributions, periodic
contributions and forfeiture allocations.

Transaction Team: Responsible for the movement of money in and dptams. Daily transactions
include rollovers, participant enrollments, loarypents, loan issues, hardship withdrawals, in-
service withdrawals, distributions, installment pents and company stock. In addition, the
Transaction Team handles brokerage transfersphairny fees and W-4P tax withholding elections as
well as miscellaneous transactions affecting pigditts’ accounts such as address changes and
beneficiary designations.
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Client Administration System Services (CASS) Teamd®rovide quality business solutions in a
timely and efficient manner. The teams are resppda$or plan corrections, enhancements, database
development and special projects.

The individuals identified below are assigned takvexclusively on Swagelok’s conversion.

Conversion consultant— Swagelok’s conversion consultant, Kathy Hilgds the conversion and
helps ensure that all details of the conversiorpasperly handled.

Conversion systems specialist Your conversion systems specialist is respoagtdl information
technology related to your plan, such as data magpgnd asset reconciliation. The specialist is
supported by a technical department of informatéminology specialists. Our information
technology staff develops proprietary enhancemfentsur clients’ plans. Using SunGard’s
programming code, they create proprietary appbestithat run off the core platform provided by
OmniPlus.

Conversion payroll specialist— Your conversion payroll specialist works withuytm automate and
streamline any processes that are payroll rel&tedr she designs your payroll layout, conducts
thorough payroll testing and sets up feedback.files

Beyond these three dedicated team members, thengnggrvice team is involved from the onset
including the strategic relationship manager, serdelivery manager, communications strategist,
financial education consultant, service delivergaalist and our Information Technology and Legal
teams. In all, a typical large plan conversion riggve 35 to 40 people involved at varying points i
time; however, Kathy serves as the point persosfeagelok.

We believe conversions are complex transactiorigégaire experience, detailed project timelines, a
focus on accuracy and the ability to customizeetkygerience for each new client. With recent market
volatility, we believe they require an even moréaded timeline and game plan to help ensure that
participant account balances and historical rectvedsfer accurately and on time. We believe plan
sponsors need providers to think outside of theibdsoking at new ways to convert plans. J.P. Maorg
has created a conversion process designed to etteedpectations of Swagelok and your associktes.
addition, we have extensive experience working wiitnts to provide no-blackout, never out of the
market and condensed blackout conversions.

It is important to note that we have never misstdeadate in the history of our business. In additwe
have prior experience converting plans from Newkvidfe. We already know that we can accept New
York Life’s data, and we have established relatigps with its personnel.

We bring the following goals and strengths to #itdd when completing your conversion:

A detailed project timeline, weekly conference €alhd an outstanding issues log to help keep the
conversion process on track
A thorough, consultative review of plan documenterto a one- to two-day conversion meeting

A guarantee to have your plan live within threeibess days of receipt of the final data from the
prior recordkeeper, New York Life
Experience with no-blackout conversions
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An efficient re-enrollment technique to help praidi04(c) protection for plan sponsors and
enhanced flexibility for participants

Same-day asset transfer to keep participants imtrket

Our conversion process consists of the following:

Initial consultation

The conversion is our first opportunity to partmath our clients. And we know that if the conversio
goes well, we are on our way to a successful oelahip. We approach every conversion as a congultin
project. As such, we do the following:

Analyze the status of the current plan
Understand how you would like your plan to operate

Consult with you on the best way to move the ptamfwhere it is today to where you would like it
to be

More specifically, we believe the conversion pracesnsists of nine steps:

CoNorwWNE

Reviewing and analyzing the plan

Determining how data is to be transmitted to Mérgan

Designing administrative forms and procedures

Finalizing legal agreements

Helping ensure the establishment of the new gtarument, if necessary
Establishing internal systems controls with 84Brgan

Transferring assets and records while minimidisguption to participants
Preparing the individually customized participstatement
Communicating the plan to participants

Our conversion process provides several distincamigges:

Swagelok’s strategic relationship manager, JohmBemnd service delivery manager, Beth Bresette,
work with your conversion consultant, Kathy Hilhréughout the conversion process. Therefore, the
valuable knowledge gained during the conversiarotdost during the transition to ongoing
administration.

We conduct a complete consultative review of tlaan@nd procedures to help ensure the planis in
compliance with ERISA regulations and is desigrigecavely.

Our preferred approach for transferring assets asesenroliment technique that helps to ensune pla
assets are invested according to participant elesn the conversion date. We believe this is more
effective and equitable to participants and momme@hensive than mapping or move-to-cash
techniques. It also meets 404(c) requirements @igipants make positive elections. We can and do
map assets for clients who wish to do so.

We customize communication materials for Swagelak your participants.

We accept a data dump from the current recordked@av York Life, to transfer existing participant
records. Our programmers then write a customizedram to extract the information needed.
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Our standard conversion procedure calls for mdtipsts of both participant record data and payroll
transmission data. Because we use test data wmurgstimate programs, we simulate a live version
of the plan in our test environment and processcate elections against the test plan data.

We provide you with a comprehensive administrati@nual that contains the forms and procedures
needed to administer the plan.

People

To help ensure the plan is transitioned and rureoimly ongoing, your strategic relationship manager
John Renner, and service delivery manager, Betheltes are involved at every level of the conversio
Your ongoing service team is supported by an egpedd staff to assist in the process. This staff
includes employees from communications, finanaiioation, systems, participant services, ERISA
compliance and financial controls, to name a feav.dach of these areas, there is also involvement o
the part of individuals from the prior recordkeegegal counsel, trustee and Swagelok.

Web site and VRU

During the conversion process, our staff estaldishe participant and plan sponsor Web sites for
Swagelok. The sites are customized with your lagb@an name, and the provisions of the plan are
programmed into the systems. Additional informaiineiudes details about the transition, a timelirih
key dates and an overview of the investments iptiie. Retirement education information for investo
with different experience levels is also availadnethe site.

The VRU is also programmed with a custom greetongSiwagelok’s participants and your plan
provisions. Plan information is made available tiylo the VRU and the participant Web site once the
plan is live.

We believe a detailed project plan is the cornestaf a successful conversion, and creating thiegtro
plan is the first step in the conversion process.ndld weekly conference calls with all team mersber
and Swagelok to help ensure that the proper itembeaing addressed throughout the process aneo ke
the process on track. During each weekly call pfeious call is reviewed and progress is trackésb,
new projects that must be completed in the comiegks are outlined. After each weekly call, the call
notes are distributed as tracking data.

Documentation
There are four types of documentation producedhduhie conversion process:

Plan Specifications and Administrative ProceduresRSAP): The PSAP drives our systems setup
and documents the plan provisions at conversiortlattansaction-based procedures, identifying
each process and who is responsible for its compleBefore the conversion meeting, we review the
client’s current plan document and SPD and completd®SAP. The PSAP is then reviewed in the
conversion meeting and after until all provisions finalized. The client then signs off on the fina
PSAP. This final PSAP is used to set up our systemglop communications materials, etc.
Ongoing, this document is used as a training afederce tool for participant services

representatives, your strategic relationship manadgén Renner, and service delivery manager, Beth

Bresette.

Payroll layout: A customized payroll layout is created to gattherinformation we need to

administer the plans on an ongoing basis. Thisuagaptures indicative and financial data from each

payroll cycle and feedback files.
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Service Contracts A Master Services Agreement is established tbreuagreed-upon fees and
services. In addition, we assist in the preparadioth review of the trust document, custody
agreements (if needed), self-directed brokerageardeats, managed account agreements, account
applications and other documents that may be needed

Notification to current providers: We provide you with sample letters to notify fréor
recordkeeper, trustee and/or investment manageh @onversion.

A sample conversion timeline is providedErhibit | .

Although your strategic relationship manager, JBRnner, is your primary account executive, all
members of your service team remain in direct aintéh Swagelok. You may contact any service team
member at any time. Our service teams are strutiora flat system verses a hierarchy of individual
because our approach to client service and sujptaly consultative in every area of administati

giving Swagelok access to the resources you negdwgoquestions can be answered immediately and
accurately. The different team members will cortisly work together to effectively support you. The
team uses information logs to effectively commutdcnd share information. Team members also use
CMS Notes, client project lists and Powerlmage saitedule internal client meetings.

The majority of our employees are located at oadijearters in Kansas City, Missouri, where our
recordkeeping administration personnel includingnagement, administration, IT support, participant
services representatives, technical consultingllgpup and recordkeeping staff are located. We laa
dual Retirement Service Center located in our Dervelorado office. The Denver office has full
redundancy and houses strategic relationship masddepersonnel and communications personnel,
among other personnel groups. We also have offiaeded strategically throughout the country tosser
clients in all regions of the United States inchgdiMilwaukee, Wisconsin; Chicago, lllinois; Dallas
Texas; New York, New York; San Francisco, Califarrand Atlanta, Georgia.

Strategic relationship John Renner Troy, Michigan
manager

Service delivery manager| Beth Bresette Kansas City, Missouri
Communications David Campbell Denver, Colorado
strategist

Conversion consultant Kathy Hill Kansas City, Missouri

John Renner currently serves four clients of singize to Swagelok. John is your primary account
executive and is responsible for managing yourallzelient experience and satisfaction. He ideesfi
and leads the resources necessary to meet andiéwaagelok’s expectations. John collaborates with
your service team to develop your annual businkss put the plan into action and present the tesl
the end of each plan year. He is charged with @mgyour plan fiduciaries are kept abreast of newly
emerging products and services, as well as thstlands.
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John has served as a strategic relationship maf@gssven years.

J.P. Morgan’s employees have an average tenuir péars as of March 31, 2009.

As a major player in the retirement plan industvg,work to proactively staff for growth, and we exp
to experience some turnover as our employees tee sbught after by other firms. We take the time
necessary to conduct both an internal and extegaath for the right person to provide leadersbipg
forward. We are very enthusiastic about the follipindividuals who recently joined our firm in key

leadership roles and the experience they will btand.P. Morgan:

Teresa Dennehy — head of Institutional Operatiopseviously head of Operations for Mercer and
Putnam, 20+ years of industry experience

Marianne Zychal — managing director and head ofr&atnt Investment Services — 22 years of
experience in the financial services industry wébent focus on retirement wealth solutions for

participants within the JPMorgan Chase enterpf@ejerly the lead counsel for J.P. Morgan and its

sister companies

John Sullivan — chief financial officer — previou€€FO of J.P. Morgan Investment Management,
Inc. Technology and Operations

Maria Mann — chief technology officer — previousbnior IT managing director for Chase Card
Services

Hal Bjornson — head of Investment Services — preshodirector of Investment Services at Sun Life
Retirement Services (formerly a division of MFS)sjtion available due to internal promotion

Jim Sawma with 25+ years of experience (Hewitt Agses) and Simon Franklin with 13 years of
experience (T. Rowe) oversee our strategic relgliphmanagers; position available due to internal
promotion

Kimberley Wrzesniewski — strategic relationship ieger — previously with ExcellerateHRO
We hired 137 new staff members in 2008.

J.P. Morgan’s turnover rate for 2008 was 8%.

Yes. We believe comprehensive team knowledge engissto providing effective service.
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It is not unusual in the first 12 to 18 monthsyour strategic relationship manager, John Renaenget
with various Swagelok plan representatives sev@nals and then determine a meeting schedule that
results in meaningful and productive exchanges @awh At a minimum, John along with your
investment strategist, Ed Manning, and your comugations strategist, David Campbell, provide
semiannual or annual plan reviews covering investsmedministration, communication, legislative
updates and associate education.

Aside from the frequency of face-to-face contaa,would anticipate that John speaks to his contdcts
Swagelok on a daily basis.

Yes. We have five ERISA attorneys on staff. Theyehan average of 18 years of ERISA experience and
seven years with J.P. Morgan.

Our ERISA Legal Group provides support to J.P. Margegarding all issues affecting retirement plans
including compliance with statutory and regulatmguirements, issue resolution and contract
negotiations. Working with the plan’s strategiat&nship manager, John Renner, our Legal Group is
available to work directly with our clients if tm@ed and circumstances arise. J.P. Morgan islaot a
firm and cannot engage in the practice of law dmalfeof our clients.

As noted above, J.P. Morgan is not a law firm agmhot engage in the practice of law on behalf of ou
clients.

J.P. Morgan Retirement Plan Services is proudehigh level of quality and ethical standards we
maintain throughout our business and related oglakiips. While litigation matters arise in the natrm
course of business, no matters have risen to te¢ tleat they have impacted our clients or theisess
we provide.
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17. What capabilities do you have for comparing the plan’s retirement benefit programs
with the programs sponsored by other similar sized organizations? Describe databases,
methodologies, and other features of your approach.

Our industry focus is clearly articulated by owsigh statement:

To be the best provider of retirement
solutions and investment services for:

To be the best provider of retirement services and in nent solutions.

= Every client
= Each individual

o Every Each
We use a “clients first” approach to
SerVICIng our C|IentS _ and our C|IentS Operational Excellence # Industry-leading Innovation « People Who Make a Difference
include you as a plan sponsor and you : .
4 it b $ Client Individual

participants as benefit beneficiaries. Tc
achieve our vision, we incorporate our
strategic consulting framework,

Building the Best Plans in America Bukorg e §
; mBest Plans —
for plan sponsors and oAudience of g B inamerica %

One approach to promote participant
communication and education.

Plan sponsors have told us that their utmost go@l offer their participants the best retiremdanp
possible. Using the Building the Best Plans in Aiggeframework, your strategic relationship manager,
John Renner, works to ensure that we have coni@rsatith you regarding your specific prioritieseW
start the conversation with you about your busimegsany human resources issues you may have, then
we focus on your wealth plan needs and finallyyweek to build solutions together through design,
funding/investments, communication and/or admiat&tn to address your specific concerns.

18. Please provide the number of defined contributi on plans that currently use your

record keeping and compliance services.

As of April 30, 2009, we recordkeep for 374 defirmhtribution plans.

19. What are the total assets and total number of p  articipants in the defined contribution
plans on your platform?

The defined contribution plans total approximate®g.5 billion in assets with 1.6 million particigar{as
of April 30, 2009).

20. What is average size of plans currently under m  anagement in terms of both assets

and number of participants?

The defined contribution plans average approxinge2b0 million and 4,800 participants (as of A3,
2009).

21. How many plans do you currently service thatar e similar in size to the defined
contribution plan at Swagelok?

We recordkeep for 17 plans that have 3,000 to 5p@Bficipants and 43 plans with $100 million to 825
million in assets (as of April 30, 2009).
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22. Please provide the number of defined contributi

2005, and 2004.

2006 13 0
2005 13 1
2004 22 1

on plans gained and lost in 2006,

The lost client numbers represent clients thatftefteasons other than merger and acquisitiowiggti
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Administration:

23. What type of plan design and consulting service s are included in your standard
services?

We use our Building the Best Plans in America styiat consulting framework to help ensure we are
proactive in discussing industry trends and besttfres when it comes to plan design, funding,
administration and communication — both at the jg&el and at the participant level. We expectdweeh
ongoing conversations with our clients around whigdtures and services make the most sense for thei
business objectives and benefits philosophy. Ctingutan also include health and welfare consulting
executive compensation, aging workforce analystsdata clean up using our partners at J.P. Morgan
Compensation and Benefit Strategies (CBS).

Your strategic relationship manager, John Renre=pg in regular contact with Swagelok as
developments in the industry take place. John,edkas the other members of your service team,
participates in monthly investment management ¢enfie calls and attends monthly technical seminars
that cover varied topics relevant to retiremenh@dministration.

Additionally, our Technical Consulting Group progglprimary support to plan sponsors on plan design
and interpretation issues, regulatory complianakgndance on legislative developments. More
specifically, when there is a sweeping changedrslation, such as the Pension Protection Act, the
Technical Consulting Team first analyzes the charmge communicates them to you, the client service
teams and J.P. Morgan management to determine ehémat need to be implemented in our systems and
procedures.

24. Do you outsource any operational responsibiliti es?

All primary aspects of executing administrativepl@rage and participant services activities are
performed internally by J.P. Morgan. We employfthilowing outside vendors to provide the ancillary
services listed:

Vendor Services provided

Broadridge Fulfillment of communicatipn and education matlgria
prospectuses, enrollment kits, brochures, custahstaements

Henry Wurst, Inc. | Printing and fulfillment of forms, enroliment kileew conversion

clients), transaction confirmation statements, Wasss

Moore Wallace / | Fulfillment of distribution and loan checks

RR Donnelley

Strahm Printing Mail presort, letter mailings.

25. If so, who are you partnering with and which se  rvices are being outsourced?

As noted above, we employ the following outsidedas to provide the ancillary services listed:

Vendor Services provided

Fulfillment of communication and education matksria
prospectuses, enrollment kits, brochures, custahstaements
Henry Wurst, Inc. | Printing and fulfillment of forms, enrollment ki(eew conversion
clients), transaction confirmation statements, Wasss

Moore Wallace / | Fulfillment of distribution and loan checks

RR Donnelley
Strahm Printing Mail presort, letter mailings.

Broadridge
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Yes. Auditors and other third parties, with apptduam Swagelok, may be provided with temporary
access to reports needed for their audit. Duriegctinversion process, your conversion consultaathyK
Hill, and your strategic relationship manager, JB@mner, work with you to determine what informatio
should be made available.

In addition, Swagelok instructs who at your compengranted access to the Plan Sponsor Portahand t
level of access granted. Access to informationbmasegregated by location or location/departmet. W
can also restrict authority at the level of a useole. For example, many of our clients providgefice or
treasury staffs with plan level financial reportimghile the benefits staff has access to all pipditt and
plan level data.

We provide online reporting via otan Sponsor Portal The site has more than 100 pre-formatted
reports that can be customized in numerous wayandard reports are listed below in the answer to
Question 38.) For transaction and participant inguhe Plan Sponsor Portal is updated daily. Suryma
reports such as plan assets, cash flow and pati@pare updated on a monthly basis. Plan spoesors
enter parameters such as a date range, assoaialbenuocation and employment status and view the
reports immediately. In order to identify and azalyrends, data is available for historical timequks.

Plan sponsors can also update certain participggatalements via the Plan Sponsor Portal when elsang
are required in between regular payroll or indieafile transmissions.

The Plan Sponsor Portal was developed to quicldyige insightful, current data via the Internethwit
report-quality printing, minimal click navigatiomd the ability to download information for use irdel
or other spreadsheet applications.

It provides:

An enhanced user support, including a keyword $efamection and “how to” tutorials

5500 auditor access, which enables the plan spomsmsign auditors temporary passwords, reducing
the need for on-site auditor visits

A Technical Corner and Compliance Calendar fromMd®&rgan’s Technical Consulting Group
Access to multiple payroll edit reports

Location/department security authority for multesidata control and restriction
Summary/detail level authority to help ensure anyhorized personnel see participant records
Comparison of key plan metrics to other plans withilar characteristics

14

J.PMorgan



Log off » Contact Us { Help

JPMorgan )

Reports File Sharing Participant BPIA Training & Resources

rWhat's New———

+» Report Catalog

= User Guide @

= User Setup Tips = participant "

—Reports
= Annusl Report
- = Insights and Iszues - Summer
zo0s

Administration Plan Summary

= Inbox
= My Reports —Important Information
= GDIA Guidance from DOL
. . = Distribution Guidance under
SImpllfy February 6, 2009 - Additional enhancements have been added as Phase 3 of the ongoing . ;ﬁfggf;gn“ national
and go portal enhancement project. The latest improvements include enhanced File Sharing 401 (k) Evaluation
choose online statements capability, Participant Web (formerly Participant Level Access for Plan Sponsors, a.k.a. PLAPS)
Defaulting participants to and Admin Tools (for mana_iged_ account fee approvals and fee invoices). These features now
or atements saves a appear in the top-level navigation bar.
fo
et participants elect paper Phase 1 of the portal enhancements took place September 26, 2008, and featured the new
statements if they wish Home and Reports pages. In November 2008, Phase 2 included the addition of In Box, My [
Contact your service rReports {formerly known as Favorites), BPia (Executive Summary and Scorecard) and Training a G

team to learn more. and Resources. Share an idea...

Please use the Feedback button to the right to let us know your thoughts on these new
enhancements. We greatly value your input.

08/05/2008 - Three primary areas were discussed: Our economy and industry trends,
operational changes we are undertaking to improve service and support to clients, and our
latest Industry-leading innovations. {Approximately 40 minutes in length.) {See the Webcast)

08/09/2007 - Plan Sponsar Update (approximately 28 minutes), [See the Wehcast

01/10/2007 - Covers helpful tips for using the new portal. {Approzimately 45 minutes), (See
the Wehcast)

JPMargan / Chase / Terrns of Use @200%, 1L.P. Morgan Retirement Plan Services LLC, All rights reserved,

Product Lab

Working to support our clients in a more collabiv@environment,

we developed a Product L'abn the Plan Sponsor Portal designed

to focus our products more closely to plan spoasalrparticipant

needs while providing greater insight into proddetelopment.

The Product Lab showcases new tools and serviasvielopment \4 Product Lab
and invites visitors to provide feedback afterrigypbut the tools.
The lab also demonstrates existing products fentdiwho have
not yet adopted them.

Demonstration information
We have established a test account that allowgg/eample the services available online. The
information below allows you to access our test: sit

Go to: www.jpmorgandemos.com
Enter your login: Swagelok

Enter your password: ieciallatt623
Click “Submit”

To access the Plan Sponsor Portal, please click/iber the new Best Plan in America sponsor sitekl|
in the lower left corner of the home page.

! Screen prints shown represent hypothetical stinatand are for illustrative purposes only.
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28. List all tasks the plan participant can initiat e via the participant website:

Our Web site is segmented into easy-to-use secfidres“My e EEm ey
Accounts” page is the landing page for authentécataticipants. &&= e o o

This page allows participants to view balance imfation, access :
plan and account information and view products serdicesThe
“News and Quotes” section contains interactive tguand up-
to-date news and information. The “Education Cérmasvides
participants with the opportunity to research agabrinteractive
educational content and articles. The “Financial$bsection
provides interactive financial calculators andrestient planning
tools.

We have established a test account that allowsg/eample the %
services available online. The information belol@was you to TSI L

access our test site:

Go to: www.jpmorgandemos.com
Enter your login: Swagelok

Enter your password: ieciallatt623
Click “Submit”

When you reach the home page, click on “Log Orjeéalirected to the participant Web site.

The table below reflects the services availableugh our participant Internet site.

Overall Information

Defined contribution and defined benefit recordkegp

Total Retirement Solutions with complete integratad all plan data from several alliance providevghin the
same site using single sign-on technology

Total Retirement Solutions with custom landing maged integrated links to all providers

Total Benefits Offering that provides all Total Rement Solutions plus health and welfare plangraéon
J.P. Morgan Personal Asset Manager and PersonaleOhtlvisor powered by Financial Engifies

Link to Chase Investment Services Corp. (CISC)manbrokerage services for self-directed brokerageunts
Single sign-on solutions from clients’ benefits fadg and/or Intranets to our participant Web site

Tailored and customized participant Web sites usirgom URLS, cookies and style sheets to estahlegh
branded and custom option for clients

Activity area imagery that reminds a participantavhe or she is working toward. Associates carcsélem
10 different hobbies, such as travel, golf, fanaihd more. Images of these activities are populitedighout
the site.

Total wealth balance and access to plans
Health and welfare plan access

My Accounts
Plan listings with total wealth balance and placess
Fully customizable plan-level messaging
Overall account information for personal rate dtire
Overall account information for vesting information
Overall account information for summary of inveshihasset allocation breakdown
Overall account information for account statements
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Online (conversion) enroliment with educational teon
Online (ongoing) enrollment for new participantseiisting plans
Online access to Financial Engines — Personal ©®wlivisor
Managed account options through Financial Enging®-Morgan Personal Asset Manager
MarketWatch — Real-time market information
Retirement forecast with personalized On Trackéodi/e messaging
Retirement Dream Machine with modeling and dir@cieas action steps to transactions
Personalized messaging with rotating participavellenessages regarding the first “no” answer oririps to
Retire checklist
Personalized retirement checklist with evaluatibalbretirement planning checklist items and ediocsal
Tips to Retire on Track
Link to Activity Areas that provide educational ¢ent, integrated with a person’s favorite hobbye Tdea is
to both remind people what they are working towavrkile putting financial content in a more accelsib
format.
Account overview with investment choice breakdown
Account vesting — Account balance including vested non-vested amounts
Account sources — Account balance and breakdowsobyces
Personal rate of return with search capabilitiesfonth-to-month rates of return
Personal information on record (participant nandgress, date of hire and date of birth)
Beneficiary designation and view of primary andos®tary beneficiary names, percentage allocatedlated
of last beneficiary change
Plan highlights and plan detail (summary plan dpson information) fully customizable by participg
groups
Fund price information with daily updates
Fund price history information for specific fundguser-defined date range or length of time
(i.e., 15-, 30-, 60- and 90-days)
Fund performance information (calendar-quarter 8nohonth, 1-year, 3-year, 5-year, 10-year and since
inception)
Fund summaries with updated Morningstar investmeofiles
Gross expense ratios
Fund summaries with updated PDF investment profidegrivate or commingled funds
Transaction detail search (by transaction desoripsource, investment, date range or date period)
Transaction detail search with downloadable QInfairfor financial software packages
Account statements online (PDFs of original stateéis&ept on file for one year)
Account statements — Request detailed or summatgrsents sent to address on record
Forms and publications (PDFs of forms selectechbyplan sponsor — can be viewed or printed)
Run a pension estimate and obtain a benefit summary
Account Management
Contribution amounts (establish/modify deferralteitrutions by % or $ amounts and by source)
Catch-up contribution amounts (establish/modify BETRRA)
Investment summary — Overview of current balanakfature investment allocations
Fund-to-fund investment transfers (transfer typaslable are %, $ and share/units)
Investment allocations (existing and future allaraby % with a copy feature)
Rebalance current account (existing allocation byi%h a copy feature)
Future contributions reallocation (new contribuidiy % with a copy feature)
Automatic rebalancing at specific defined intervalsync up current and future investment elections
Online prospectuses provided with option to suppties print prospectus at the time of transaction
Self-directed brokerage account feature to moveaydirectly through CISC for stocks with same day
funding
Loan modeling online with educational content
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Loan establishment online - Paperless or papervdafending on plan rules

Active and non-active loan summaries and detaibhys

Loan information payoff online

Loan establishment online - Residential loan papekwequest

Withdrawal — Paperwork (hardship and in-service)

Withdrawal — Paperless with direct deposit (in-gmy

Distribution — Paperless lump-sum to address afneeor direct deposit

Distribution — Paperwork

Distribution — Partial paperless distribution optio

Disable transactions — opt-out feature to cease@distribution options. Participants must caltum back on
or request distributions.

Dividend pass-through election

Distribution opt-out feature to control distributi@ptions such as cash or reinvest

Installments — Establish and view history online

Online transaction confirmations — At the time ransaction to recap transaction and allow for pfht

Pending transaction — Detailed section providirfgrimation concerning a pending transaction andathikty
to cancel and reinstate transactions

Education Center
Current content and educational material organiaedlife-events approach. Content on basic edutat
topics (“Diversification 101”) as well as life-evisrtopics (“Marriage and money”).

Interactive flash-based quiz

Search feature to quickly target the desired topic
News & Quotes

Marketwatch — Market plus news

Marketwatch — Interactive charting and quotes

Marketwatch — Real-time market tracking
Financial Tools

Getting Started

- Retirement investment calculator

- 401(k) contribution calculator

- Asset allocation profiler

- Roth 401(k) planning calculator

Am | on Track?

- Borrowing from a 401(k)

- Dollar cost averaging calculator

- Time value calculator

- College investment options

- IRA planning calculator

- Staying ahead of inflation calculator

Living it up in retirement

Projected Retirement Income

Choosing Your Annual Withdrawal Rate

My Profile
Username — View and modify

Password — View and modify

Security access information — View and modify

E-communication information — View and modify

Account statement delivery — View and modify

Bank account information — View and modify

Beneficiary information — View and modify
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Prospectus delivery — View and modify
Primary Activity — select favorite hobby

Contacts and Help
Dynamic “Contact Us” section by plan with inforn@tifor e-mail, phone and mail
Site help section with technical information, ditdihow-to information, FAQs, etc.
Site map with quick access to all areas
Glossary of investment, retirement plan, stockaptnd financial terms
Privacy policy, terms and disclosures and corpdrdtegmation links

29. What is the timing for mailing or posting of qu arterly reports to the plan sponsor?

Summary reports are available by the 10th of eamhtim

Additional reporting, including the Fiduciary Todllnd Value Benchmark, is generally delivered by
your strategic relationship manager, John Renaedwagelok during a scheduled meeting. John works
closely with Swagelok to determine the type of iniation to be presented as well as the timing.

30. Are there any options for receiving reports oth er than paper?

Yes, many reports are available via the Plan Spdpgrdal or are delivered by your strategic reladiup
manager, John Renner, in a committee meeting.

31. What is your targeted date for mailing particip  ant statements?

Quarterly participant statements are availableherMeb site within 36 hours of review and appratal
guarter-end. If a plan sponsor requires a papéicent statement be sent, it is mailed within 10
business days after review and approval. Please aib to 20 days for the first statement followthg
conversion.

What is your actual experience?

In 2008, 100% of quarterly statements were avadlabl the participant Web site within 36 hours of
guarter-end approval, and 98.7% of paper statermars mailed within 10 business of approval.

32. Do participants have the option to have electro  nic statements? If so, please describe
the process for notification and delivery.

Yes. To access online statements, a participaskctiAccount Statement” on the Account Balance page
Quarterly statements are available on the Welwnsiten 36 hours of review and approval at quarted-e
Participant statements are in PDF format and carndweed and printed. In addition to accessing their
guarterly statements online, participants may ¢gread hoc statements by accessing the on-demand
statement feature from the Account Balance pag@iciants have a choice of generating a statefioent
a specific month, quarter or date range. Dataadlahe for the preceding seven years, and statesnaee
immediately viewable.
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Yes.

Technical Consulting Group and ERISA Legal Group

Our Technical Consulting Group is made up of preifasals who provide primary support to plan
sponsors on plan design and interpretation issagalatory compliance and guidance on legislative
developments. More specifically, when there is aeping change in legislation, such as the Pension
Protection Act, the Technical Consulting Team fasalyzes the changes and communicates them to you,
the client service teams and J.P. Morgan manageimeietermine changes that need to be implemented
in our systems and procedures. Each of our techeocesultants has more than 20 years of experignce
the industry, ranging from consulting and recorgieg, to relationship management.

Our in-house ERISA Legal Group provides legal agiticthe J.P. Morgan business unit regarding plan
administrative matters, as well as other legaltectnical aspects of the business. Specifically, th
ERISA Legal Group handles issues including butlinuted to compliance with statutory and regulatory
requirements, issue resolution and contract negmtial.P. Morgan does not provide legal advicé. R
Morgan'’s clients, but both the technical consuliaand the legal group are available to assisttslien

the form of consulting advice.

Industry and Trade Involvement

The key to providing timely updates is staying mfied on legislative developments. To that end,
members of our Technical Consulting Group serveoasd members and task force members of the
American Benefits Council. In addition, memberships held in the American Society of Pension
Professionals and Actuaries (ASPPA) and other abogroups. Members of our ERISA Legal Group
actively participate in the Investment Companyitogt’s Pension and Pension Operations Advisory
committees as well as local and national professiorganizations. We play an active role in working
with such industry advocacy organizations to hékpe the legislation affecting our industry.

Plan Sponsor Portal

The Plan Sponsor Portal is a valuable asset tpl#meadministrator for monitoring plan activitiesda
participant trends. The portal is also a valuablg accessible tool for monitoring industry and tatary
issues — current, pending and possible.

When new legislative initiatives or regulatory offgys occur, we prepare an analysis and distrilbtice
our client base through e-mail and our Plan SpoRsaial. When warranted, we also provide Webcasts
on new developments. Our Webcasts are availablihgiRlan Sponsor Portal and include quarterly
legislative updates as well as analysis of otleené of administrative interest such as mergers and
acquisitions, fiduciary responsibilities, investrhproducts and the market.

We recently hosted a Webcast on April 29, 2009.gRodolcomb, vice president of legislative and
industry affairs, and Paul Bowman, vice presiddriechnical consulting services, reported on the
following:

401(k) Fair Disclosure for Retirement Security Act
Savings Recovery Act
Recent regulatory events
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Strategic Relationship Manager and Client Service &éam

Your strategic relationship manager, John Renre=p& in regular contact with Swagelok as
developments in the industry take place. He, abagdahe other members of your service team,
participates in monthly investment management ¢enfie calls and attends monthly technical seminars
that cover varied topics relevant to retiremenh@dministration — such as the issues involved thi¢h
Roth 401(k).

Yes. Clients are provided a wide range of partitigiata aggregation options. Some of the more
common sub-groups currently being used includetimeadivision, department, union/non-union,
unions, HCE/non-HCE, company, payroll group antkestalan Sponsor Portal users are also able to
analyze participant data by different demographazigings such as age, sex, salary and years atserv
Sub-group requirements specific to Swagelok’s neeesliscussed during the conversion process.

Our system allows for up to 36 source codes fotrdmrtions.

Our service standard for payroll processing is ivithree business days after receipt of clean data.

Our preferred method of payroll funding is via wiransfer. However, we are glad to work with
Swagelok to establish the most efficient methodsids for you and your associates. Traditionally,
automated clearing house (ACH) is not used for@afunding for the following reasons:

We must receive payroll funding before contribui@me posted to participant accounts.

Same day delivery of the funds is not guaranteed.

Delay in the receipt of funds would result in aagebf contributions posting to participant accounts
It is more difficult to verify the receipt of fundsing ACH than with a wire transfer.

J.P. Morgan requires additional legal documentsftioe plan sponsor to help protect us from the
plan sponsor recalling or rejecting the ACH tratisac

Yes. The Plan Sponsor Portal includes the follovgtagdard reports:

address lists loans past maturity date

approaching 402(g) limit long term investors

asset allocation — fund balances market timers

asset allocation by investment by age .

group maturing loans

average account balance minimum required distributions

average participant equity percent missing termination dates

beneficiary elections made month end participant account balances
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beneficiaries that were entered online
brokerage holdings by participant
buy/sell report

catch-up eligible and elections

cash flow summary

cash report

company stock balances

contributions by fund
contributions by source
contributions by participant
contributions — date range
contributions — prior month
defaulted loans

deferral percent changes
deferral percentages
delinquent loans

disbursements — date range and prior
month

distributions

dollar range deferrals

dynamic deferral percent

eligibility dates — user defined range
associates with no termination date
forfeitures

frequent investment transfers

fund prices

funds per participant

future allocations by fund

hire date

historical comparison participation and
average deferral

inactive loans

incomplete participant data report

investments — demographic groups
investment option utilization
investment rate of return
investment transfers

loan repayments
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nearing retirement age

new loans

newly eligible participants
outstanding loans

paid out with trailing contributions
participant balance and vesting

participant brokerage balance and
transactions

participant cash flow

participant census data

participant current loan balances
participant contribution election changes
participant data issues

participant loan detail

participant name lookup

participant personal data

participant transaction activity

participants per fund

participants without 404(c) elections
participation rate and average deferral
payroll report

payroll report — locations

plan level 16(b) officer transactions
plan summary statistics

pre-tax deferral election range
refunded loan payments

rollover contributions

summary of inflows/outflows/balances
suspended participants — user defined
range

trailing contributions and dividends by
participant

terminated participant balances —
excluding uncashed checks range
terminated participant balances range —
excluding rollover

terminated with account balance

total investments and sources
transaction history

transfers

withdrawals
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Yes. Our Plan Sponsor Portal provides users atcesser 100 standard reports, which can be tailbsed
J.P. Morgan’s technology teams to meet your plaa&ds. In addition to our standard reports, tha Pla
Sponsor Portal offers an ad hoc report writing that was designed by our client users in a thtages
pilot program. Today, the ad hoc tool enables tdi¢m create their own custom reports using simple
drag-and-drop commands, whether they start froataeor choose to use one of many templates we
provide. Reports created by the ad hoc tool camdgipulated once run to display various sorts,
calculations and other filters as selected by ser.uOnce completed, ad hoc reports can be viewed
online, printed or exported into Microsoft Excel.

We spend time in conversion going over your repgrtieeds and creating and saving custom reports for
you to the Plan Sponsor Portal.

Yes. J.P. Morgan handles all functions relateeam ladministration. Swagelok is only responsibte fo
reviewing payroll exception reports and loadingifegeck file data to the payroll system.

Our system can administer an unlimited number afi$o The number of loans a participant may have is

limited as specified in the Swagelok plan docum#re.offer paperless loans to our clients whose plan

provisions allow for the use of paperless loansti¢pants may model and request loans via our VRU,

by speaking with a participant services represamtatr online through our participant Web site. Our

system intelligence helps protect against the aeoge of fraudulent violations of loan provisions.

Our paperless loan process is as follows:

1. A participant contacts us prior to 3 p.m. Centiraktusing the VRU, Internet or through a participan
services representative, models the loan and coesfionce establishing all the loan’s parameters)
that he or she wishes the loan be issued.

1. J.P. Morgan processes the loan request that mighisaues disclosure paperwork the following
morning (promissory note, truth-in-lending disclasietc.).

2. If no company stock is involved, the loan checkeled the second business day after receiving the
request.

3. If we are required to sell company stock to fung ltban, the check is mailed the third business day
after receiving the request.

4. Once the loan has been issued, J.P. Morgan coi@aetgelok to establish the payroll deduction
program.

5. Swagelok starts payroll deductions.
6. Each time a payment is received, principal andésteare posted to the account.

7. J.P. Morgan monitors the loan to be sure paymertsegeived and applied.
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8. Once J.P. Morgan has received the final paymerd foan, we send an electronic file or hardcopy
fax to Swagelok instructing your payroll officeitomediately stop loan deductions.

9. After the loan is paid off, a loan payoff lettemigiled to the participant.
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Education and Communication:

Yes.

Ongoing communication and education program
A description of our ongoing communication materialincluded below. Samples are included in
Exhibit Il .

Custom campaigns

To meet your objectives, we customize a multimedia
communication campaign for Swagelok’s associatesirY
service team meets with you on an ongoing badgigtiermine
your goals and develop a plan to reach them. Ttwsfof our
ongoing education program is to proactively comroat@ with
associates and provide a personalized communicsitieam to
each individual through our Audience of One philgdspby
tailoring content — no matter the medium — to thsoaiate, plan
and company level.

Our ongoing campaign focuses on providing asscciate retirees with access to a variety of differen
information sources. We employ marketing princigteslevelop eye-catching, graphically interesting
communications, including targeted pieces to sfeaiidiences, (e.g., non-participants, those ireeeist
a single fund, etc.). These materials are desigmédpact behavior and to increase plan particijpati

Audience of One is J.P. Morgan'’s participant comizations philosophy that helps your participants
affirmatively answer the question: “Am | on trackretire when | want, with how much | need?” We
understand that when it comes to financial behaatial goals, many associates are more interestid in
experiences than focusing on saving for retireniBmey typically think in terms of dreams ratherrtha
dollars. Many associates are everyday people whaasidental investors. The Audience of One
approach takes all this into account. Our Audiesfd®ne tenets help to create effective messages:

Make it personal

Make it simple

Connect the money to the emotion
Do the right thing

Cultivate a long-term relationship

Your associates receive communications througlialf@ving channels:

Print Electronic Service center Face-to-face
Postcards Intranet Representative On-site meetings
Newsletters Internet — culture training Live and recorded
Enrollment kits personalized Regular updates Webcasts

messages on events
E-messages
25
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Tips to Retire on Track:
Tips to Retire on Track 1. Am | participating in my
Our Tips to Retire on Track help your participakitsw how their employer's retirement plan?
saving and investing behaviors may affect theirggtent dreams. 2 A”: Ihtgk|ng advantage of my plgn
These tips provide an outline or “to do” list fayyr participants to match e

. . . e 3. Am | saving enough?
use their plan effectively. The tips reach youtipgrants through a

. . . 4. Am | a long-term investor?
variety of touchpoints: statement messagire on Traclquarterly | 5 am | adequately diversified?

online newsletters, direct mailings, the Web stepessages, 6. Am | avoiding frequent trades?

telephone and face-to-face meetings. 7. Am | letting my investments
grow?

The Way Forward

We recently created an informational series fdaremtent
plan participants callefihe Way ForwardThis new
participant-focused multimedia campaign highlightsat
individuals can do to stay on track for retiremgiven
today's challenging market environment.

=

Internet Podcasts

v

Face-to-face

The Way Forwardeatures podcasts, online articles, tools, “I"‘-‘

/ bsduae
The Webcasts
Way

Forward

video vignettes and additional content — some gktmward
Generation X and Y as well as participants agerisDadder
who are facing special circumstances given theie tio

retirement. To complement the experience, the pragalso | saenen,
includes face-to-face education programs in a gson- Linked[Zj

focused format. . YoufiTE
[ wiki

Social media

Savings and Investing Experience
The Savings and Investing Experience is designéeélio participants achieve their retirement dreams
based on their interests, behaviors and retiregaas. It includes participant progress reportanpl
education and promotion, investment education amggmal retirement income planning through the
following:

® QuickEnroll Form — Delivered to non-participating
associates. An associate returns the postcardieatiu
to begin contributions.

= Savings Profile Target— Delivered to participants nof
taking full advantage of the company match. Gives
them the opportunity to increase their contribution
simply by returning a postcard.

= Savings Profile— By answering some very basic
guestions, we can give a participant insight insodn
her spending patterns and ideas on how to save, Th
the participant is sent@avings Profile Reportthat
reminds the participant what he or she is savingpyo
featuring the participant’s hobby or interest.

= Investor Profile — An undiversified investor is sent the profileréport his or her personal long-term
goals and risk tolerance. Then, he or she receinés/estor Profile Report in return which
provides personalized annual retirement forecastestment solutions and sample allocations using
funds within the investment menu.
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| 0 e

Based on the folowing information, we've calculated how much you might have in value:  §81539
age 6

below more n oder reliement  Social Secury: sl

Retirement Dream Machine = ' et S200m
True to the primary tenets of our Audience of Oppraach, the - _

. . . . o ayenr " Your annual contribution: $[3000 /year  Employer Match: 3000/ year
Retirement Dream Machine is easy for participamisse and ovgen " FHHBEH R
modify. This proprietary tool is accessible via thiernet.

Because not all Swagelok associates may have atocess

Current Retirement Forecast::
$75,000/year
In today's dol

Internet, personalized estimates are also avaitableur
guarterly statement and through the RetirementiG&eenter.

llars

Retirement Reality Check™

The Retirement Reality Check offers individual faic&l planning that consists of a preliminary ome-o
one consultation with a J.P. Morgan retirement attast and an introduction to a Chase Bank findncia
advisor for ongoing communication. The advisor egs a participant’s current retirement strategy and
retirement goals. Then, an evaluation of the paera’s current financial situation (including bank
accounts, brokerage accounts, other retiremenuatscannuities, company benefits, mortgages, tcredi
cards and other loans, additional income and expigfiermation, asset/liability evaluation and prior
year’s tax return) is conducted to determine whetthe investment strategy outside the 401(k) ptan i
relation to retirement goals should be changedydHe groundwork to help generate income after
retirement.

Pre-retiree advisor sessions

We offer participants, age 45 and older, accesstieement consultants through financial advisor
sessions. The sessions consist of detailed, ormerconsultation to assist with retirement fundanty,

if the participant wishes, other long-term finamgiaals such as tax-advantaged investing and eduacat
funding. All financial advisors are registered wathplicable securities, annuity and life insurance
licenses.

Transitions Program

Participants leaving the plan, who typically haveaéance of at least $5,000, receiveeasonalized

letter andseparation statement This two-part mail campaign is designed to helpcate those who are
leaving about their distribution options. The peaed letter's key messages are “relax” and “ton’
take unnecessary action before calling us.” Thedé@cludes a cost of withdrawal pie chart to shbev
impact a distribution may have on the individuatcount.

The separation statemdatsento participants who have not taken a distributlboshows the
individual's vested balance and reminds the paiai of the tax consequences of taking a withdrawal
addition, this piece provides plan-specific infotioa that a participant may want to consider before
making a decision, such as access to loans, congtack, fiduciary oversight, etc.

Additional communication materials
Our baseline ongoing support also includes thewig:

On-site education seminars on investment and nediné topics
Quarterly participant statements with targeted glgonsor messages
Transaction confirmation statements

Retire On Track — Quarterly online participant nkstisr

Personal Evaluation Reports, if advice servicesaa@able under the plan, and Progress Reports for
participants enrolled in J.P. Morgan Personal Aststager, our managed accounts program
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Initial conversion communication and education campign

In addition to our ongoing communication and ediocaprogram, a description of our initial campaign
below.

Your communications strategist, David Campbelljgles builds and implements integrated campaigns
for your participants. He begins planning youriglitommunications campaign soon after your degisio
date in order to create a campaign that resonatks/eur associates. It is especially importanbégin
planning early with a client such as Swagelok, beeave incorporate your company’s culture and
identity in the look and feel of the campaign. Weyde the following communication items to your
associates to educate them about the upcomingtioang\ll pieces can contain information about
Swagelok’s plans. We have included samplesxhibit 11 .

“A change is coming” postcard —Notifies associates of the change in recordkedpeanpect new
enhancements coming to the retirement plan andrbeg information will follow.

Newsletter —Provides new plan information, a blackout schethtkiding transaction cut-off dates,
instructions on how to access the plan, new fufatimmation and announces enhancements and any
other information Swagelok deems necessary.

“Live notice” postcard — A reminder of how to access accounts at J.P. Morga

Conversion Web site -Created for participants to access informatiotgieing to the transition to
J.P. Morgan. Information provided on this Web Bitdudes a welcome page, details about the
transition, a timeline with key dates and an owamwof the investments in the plan. Additional
retirement education information is available foraéstors of different experience levels via our
participant Web site.

E-messages or other online campaigns —
To communicate with and educate associat
on a variety of topics, ranging from plan
change announcements to in-depth
retirement education.

Conversion meetings -Our financial

education consultants conduct interactive, o P
on-site meetings to help participants
understand plan specifics of the conversion
and help ensure all of your associates are
aware of the following: the transition to J.P. | tocation
Morgan, benefits of participating in

Swagelok’s plan, plan and investment — |
changes and investment education. oleamimoreshontie @
Internal media — Through your company’s "
newsletter, e-mail system or intranet site.
Other — Table tents, posters, enrollment kits
and Sarbanes-Oxley Notice.

Date:

Time:
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Yes. J.P. Morgan works directly with investment agers or third-party organizations to identify
associate meeting opportunities, define goals ajettves, align schedule and travel, coordinate
presentation design, define agendas, practiceatglof the presentation and co-facilitate the assec
meeting.

From a compliance perspective, all presentersemponsible for the content of their respective
presentations and handouts, if applicable, anetimerst be a clear transition during the presemtdtmm
one speaker to another.

Yes. We customize the communication program, ovdesign and supporting materials to meet
Swagelok’s unique needs. Crafting custom visuahelgs, such as Web presentations, with Swagelok’s
specific look and feel can further this goal. Ouernal Design Studio team provides a creativeureso

for our clients. We enlist this team early in tharmqming process in order to incorporate any exjs#rt,
corporate identity or design preferences into thetam graphic designs. A formal process is estadyis

for the critique of preliminary concepts througlvelepment of the final art. We can also assist in
implementing your custom retirement plan brand otteer areas of your communications environment.
We believe a consistent look and feel strengtheagptogram’s effectiveness.

A customized plan sponsor message is included ditipant statements. The plan sponsor message
process is unique to each client. Some plan spsmsefer J.P. Morgan generate unique messages every
quarter, which they approve before statementsedeased. Other plan sponsors choose to creatertusto
messages themselves for every statement. We wdnkSmiagelok to determine your desired messaging
approach and the appropriate schedule.

We have provided samples of our customized comnatinic materialsExhibits II').

Yes. After 20 years as a recordkeeper, J.P. Mosgaxperience in communications and participant
education is our most distinguishing characteristie have dedicated a significant portion of ogtdmny

in the business researching how people learn abtrgment plans and investing, and in identifying
which communication methods work best. This redearevhat led to the creation of our Audience of
One philosophy in the mid-1990s. Our hopes aredace the chances of your participants being caught
unaware in a future financial downturn, such asaveecurrently experiencing, and to give them the
knowledge and confidence to make informed choioethiir particular situation.

We have found that many investors need, and maperitantly want, guidance and education that help
improve their chances of a comfortable retiremeére.saw the need for better, targeted education, and
through Audience of One, we look to give particijgathe knowledge and confidence to make informed
choices for their particular situations. We do thys
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Recognizing that people experience life, not tratisas

Diagnosing each individual's time, talent and ia&rin investing

Helping participants identify their retirement dmesin order to tie money to emotions
Educating participants about a robust foundatioretifement plan choices

Our services are audience-focused and resultstedeWe incorporate our Audience of One philosophy
into each and every communications strategy werglelOur Audience of One approach operates on the
premise that each participant is unique and ndesimgssage works for every person in the plan.cAs y
provider, we are able to use the power of recondikgedata to build participant-specific messagesta
on participation, plan behavior and investmentifgoSome of the targeted campaigns that we have
created for our clients include the following:

Eligible not participating

Not participating to receive the full company match
Not participating to the full pre-tax limit

Retirement Readiness (example, age 50+)

Yes. Our targeted mailings are personalized inraxmbave the most impact on participant behavior.
Additionally, we offer the following customized tiso

Our Tips to Retire on Track communications helpnjarticipants know how their saving and investing
behaviors may affect their retirement dreams. Tgereach your participants through a variety of
touchpoints: statement messadestire on Traclquarterly online newsletters, direct mailings, Wieb
site, e-messages, telephone and face-to-face meelihese tips provide an outline or “to do” list f

your participants to use their plan effectively.

Retirement Dream Machine is a powerful tool thatvates participants with a personalized estimate of
their annual retirement income. Everything is statetoday’s dollars making it easy for participatu
understand. Each participant receives a retirefioeatast on their quarterly and annual statemdnts.
they are enrolled in managed accounts, they getraortations with forecasts and advice on a regular
basis.

Retirement Dream Machine is available on J.P. M@ggparticipant Web site, so participants can asge t
tool any time of the day. Plan information, sucttastribution amounts and investment selectiongras
populated so participants do not need to entedats. The rules of their company’s retirement @len
also built in so participants know the informatibey get is relevant to them.

Participants can perform what-if scenarios by civapgeveral variables — retirement age, risk level
future contributions. Once participants are sa&esfvith their retirement forecasts, they can ga to

summary page that includes links that enable paatnts to easily change their contribution amoami
investments.

Yes.
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To reach our goal of being the best provider afegtent solutions and investment services for every
client and each individual, we have planned thdemgntation of several enhancements. One of the
enhancements we plan to have in place in the 18 taonths is an online GAP analysis tool described
below. (Changing business needs and budgets mayamainpact on future plans or rollout dates.)

Retirement Dream Machine 2provides retiree paycheck guidance to participaptshowing how much
money may be available at retirement, which souteelsaw upon and the duration of payments. By
clicking on the Retirement Dream Machine’s Spef tiae participant will see an estimate of how long
retirement money may last in three groups: Soaau8ty, retirement savings (i.e., 401(k)) and
retirement income (i.e., DB and annuities). If thappears to be a spending shortfall based upon
estimated expenses, the tool will point out the a&gehich that may occur, which can help partictpan
make the important decision of whether, based oatsftscenarios that the participant completesphe
she has a good chance of living comfortably thraughetirement. Other features of the Dream Machine
are:

calculations are derived using Financial Engimesthodology

calculations are provided by Financial Engines

added graphics illustrate saving and spending tzlons

outside account data is accommodated and storgbddqrarticipant’s future use

terminated associates have access to the Dreamiidadithe plan allows

calculations are synchronized with other prod{ats, statements and managed accounts)
includes error messaging and printer friendly pages

Participants can call the Retirement Service Ceoterue draw-down modeling. A spending plan is
created, and modeling is provided. For instanaanaple model may suggest in the first year after
retirement the participant should take out 70% flosnor her taxable account and 30% from a tax-free
account. Then in the second year, he or she shak#di0% of income from XYZ account, etc.

Yes. Online advice and managed accounts are ofteredgh an alliance with Financial Engines.
Located in Palo Alto, California, Financial Engirsvides advice to more than 700 plan sponsors and
two million participants. Financial Engines prowdaustomized, goal-based fund recommendations for
the different financial objectives a participantynspecify.

Financial Engines gives a realistic view of a diietotal financial future based on the entire rehd
portfolio. Using a proprietary Monte Carlo simutatiengine, the model determines the probability tha
an investment plan will generate enough assetsn & user’s specified goal by running his or her
portfolio through several thousand realistic ecoiwosnenarios for any given time horizon. The
simulations incorporate the affect of tax effeatd are performed at the specific product levelenting
the actual characteristics of more than 20,000igytitaded mutual funds and individual securiti€be

2 J.P. Morgan Institutional Investments Inc. (JPNtds hired Financial Engines Advisors L.L.C. (“FBAS provide sub-
advisory services. JPMII is a federally registeraeagstment advisor. FEA, a federally registeredestment advisor and wholly
owned subsidiary of Financial Engines Inc., isradependent company that is not affiliated with 8MBrgan Retirement Plan
Services LLC or JPMII. Neither JPMII, FEA, nor @ffiliates guarantee future results. Financial Be§f is a registered
trademark of Financial Engines, Inc. All other nsagke the exclusive property of their respectivaes. ©2005-2009 Financial
Engines, Inc. All rights reserved. Used with pission. J. P. Morgan Retirement Plan Servicesigesvplan recordkeeping
and administrative services.
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simulation module incorporates estimates of fulmceme from a variety of sources including Social
Security, pension benefits, retirement job incomleeritances, etc. The net result is a full disttidn of
retirement income that accounts for numerous natfgdim sources of retirement income.

Personal Online Advisor is available when Swageldépts J.P. Morgan Personal Asset Manager. There
aretwo tiers of online investment advice via Persddaline Advisor. You can choose between the
following tiers for your plan participants.

Tier 1- Multiple (tax-deferred) account advice
This service level includes:

pre-population of the primary defined contributjgan data (or multiple DC plans sponsored by the
employer, if applicable)

the ability for a user to enter additional tax-aefd and taxable accounts (including spouse’s
accounts) and receive a forecast of the likelihofogichieving his or her retirement income goal.

an action plan for the user with fund-specific moeendations for his or her primary (or multiple)
DC plan(s). The action plan includes advice on haweh to invest in each of the funds available in
the plan

personalized investment advice for an unlimited benof household tax-deferred accounts,
including 401(k), 403(b), IRA, Roth-IRA, SEP-IRAgégh, 457, spousal/partner assets and any
other tax-deferred assets targeted toward retiremeome

forecast for intermediate goals such as collegehanae

stock option forecasting including exercise anésatrategies

Tier 2 - Total portfolio advice
This service level includes everything in Tier Ligl

personalized advice for an unlimited number of bd&accounts (e.g., brokerage accounts)
personalized advice for intermediate goals suadolsge and home

J.P. Morgan Personal Asset Manager, our manageti@iscprogram, is available in conjunction with
Tier 2.

Yes. We mail a letter to new, eligible associatgematically as soon as their information arrivesir
system. Plan sponsors typically allow for a graeequl, giving participants the opportunity to have
guestions answered or opt out of the plan if preterFor plans with immediate eligibility, we can
provide your benefits representatives with talkpagnts to describe the plan’s automatic enrollment
procedure to newly hired associates.

For new associates who have not taken any actittreand of the grace period, a kit including
information about diversification, the advantagesafing on a tax-deferred basis and why partiapéiti
the plan is important is mailed to participantst@uatic enrollment kits also include informatioroab
how the plan works, what automatic enrollment dsithiow it affects the participant and the steps
necessary to make an active investment electiaptoout of the plan.

The automatic enrollment process overall has ise@g@articipation rates as well as deferral peegss.
We currently have 109 clients with 130 plans tHégrcautomatic enrollment as of March 31, 2009.
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Yes.

Yes. Managed contributions, often referred to deraatic contribution increases, picks up where
automatic enrollment leaves off — with participastsolled but often at default deferral rates. The
managed contribution program is a contractual agee¢ between the participant and Swagelok to
automatically increase the participant’'s 401(k)edel rate by a pre-set percentage, at a specif@th
each year, until the maximum contribution levaldached or the participant opts out of the agreémen
The managed contributions program is a powerfultmbelp increase plan deferral rates. As a result
you may have a greater likelihood of passing namuiisnation testing; a richer, more attractive plan
prospective associates; greater satisfaction amplamgparticipants; and wealthier retirees. As ofilA30,
2009, 82 clients and 107 plans offer managed dmuttans.

Other benefits of our automatic increase admirtistnanclude:

Low administrative load on your part

Flexibility with regard to the annual effective ddt.e., one company-wide date, the beginning of
each quarter, etc.)

Flexibility to set the percentage increase amount

Program communications managed by J.P. Morgan

Automated annual reminders of an associate’s [jaation in the plan

Associates in an automatic enroliment plan autarabyi begin participating in the plan, typicallytef a
grace period of 30 to 90 days from the date of. l@@ntributions are made at a pre-determined rade a
invested in a default fund. Of course, a particijsatiecision always overrides any default procéss.
associate may choose to increase his or her catitnibrate, change his or her investment allocation
opt out of the plan at any time.

Default lifestyle funds

Default lifestyle funds, age-based or risk-basedifucan help the “delegator” population — individua
who are not comfortable allocating their assetg providing the investment portion of an automated
administration approach. Funds are regularly regitand rebalanced so a participant who makes no
proactive investment election may benefit from pssfonal investment management.

QDIAs

The Department of Labor has issued proposed regudato outline rules related to default investment
options, called qualified default investment altgives (QDIAS), that provide plan fiduciaries with
protection under ERISA Section 404(c) as if thevaisge had exercised control over the selectidhef
default investment. Target retirement age fundsfygahe proposed criteria to be a QDIA. Other QDIA
options are balanced funds geared to the demogsphthe entire associate population, and managed
accounts.
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Yes. J.P. Morgan offers several other tools foistiag associates in establishing and reaching thei
retirement objectives.

J.P. Morgan Personal Asset Manager

J.P. Morgan Personal Asset Manager, our managedisicfeature, is an extension of Personal Online
Advisor that provides an option for the investoromants to have little to no involvement in theuatt
process of choosing and making investments. J.PgdhoPersonal Asset Manager uses the same advice
engine as the Personal Online Advisor, but takestivice a step further by making the recommended
transactions for the participant, if he or she &ssao sign up for the service. Personal Onlineigkiis
available when Swagelok adopts J.P. Morgan Pergwsat Manager.

The program provides a customized retirement fatdaased on participant-specific information sugh a
account balance and the investments availablemilti@ plan. It also allows a participant to enter
information about other retirement savings accosanth as a spouse’s retirement account, an IRA or a
taxable brokerage account. Other data such asdesgtirement age and maximum percentage invested
in company stock can be customized by the parttipgéhe participant’s account is then actively
managed and rebalanced quarterly. Participantsveeadhard copy progress report every three mdmghs
mail and have access to the J.P. Morgan Persoisat Manager both on our Web site and by speaking
with one of our investment advisors. Informationpamticipants’ asset allocation is included ontithei
quarterly statements.

Retirement Reality Check™

The Retirement Reality Check offers individual fic&l planning that consists of a preliminary ome-o
one consultation with a J.P. Morgan retirement attast and an introduction to a Chase Bank findncia
advisor for ongoing communication. The advisor egs a participant’s current retirement strategy and
retirement goals. Then, an evaluation of the pgditt’s current financial situation (including bank
accounts, brokerage accounts, other retiremenuatscannuities, company benefits, mortgages, tcredi
cards and other loans, additional income and exgseinformation, asset/liability evaluation, pri@ay’s
tax return) is conducted to determine whether trestment strategy outside the 401(k) plan iniaat
to retirement goals should be changed to lay tbargiwork to help generate income after retirement.

Savings and Investing Experience

We offer the Savings and Investing Experience tagtively communicate with associates and provide a
personalized communication stream to each individu#e goal is to create a participant experience
based on a person’s interests, behaviors andmetirtegoals by answering questionnaires on savidg an
investing habits.

Online education

A wealth of information is available to your paigiants on our participant Web site. Participants ca
check account balances, review plan highlightsgdaohtransactions, read prospectuses and access
commentary on current market conditions. Partidipaan also access fund fact sheets for publiatjei
mutual funds via Morningstar, a global investmessgerarch firm. The information is presented in both
graphs and text making it easy to understand.

Our participant Web site offers an Education Ceatet a Financial Tools link to assist participamits
investment education and financial planning issues.
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Education Center —Our Education Center presents targeted informdiamed on participant-chosen
preferences. The depth and breadth of the suljeetsed provide a useful online resource for
participants with a wide range of investing exgertifrom the novice to the seasoned investor. The
Education Center features three main categoriesittined below.

Getting started —New to your job or the company retirement plan?
Articles such as:

Understanding 401k basics

Investing 101 - Why Diversify?

Beyond the basics - Are you ready for the markéh wibrokerage option?
Understanding pension basics

Moving on? Roll it over!

Comparing IRAs, Roth IRAs and 401(k) accounts

Am | on track? — You have a retirement plan balance and have beekirvg for some time.
Articles such as:

Making the most of your plan

Beyond the basics: How to read a prospectus

Accessing money in the plan

Your personal checklist

When you change jobs

How to save for retirement and college

Living it up in retirement — You are dreaming of, nearing or in retirement now.
Articles such as:

Ways to increase your savings

Thinking of retiring early?

Retirement expenses

Healthcare

Mortgage options

Picturing your ideal retirement

Financial Tools —As a complement to the Education Center, our Fiahiools link has several
interactive calculators that also help with finahgilanning needs. Additionally, several of thécis in
the Education Center provide links to the appraeréalculator from the following list. These fingalc
planning calculators fall under three areas:

Getting Started

Retirement Investment Calculator —helps participants determine how much their curretitement
investments may be worth and how long their savingyg last in retirement

Asset Allocation Profiler —gives an asset mix based on an investor’s partioglads and risk
tolerance

401(k) Contribution Calculator — provides a summary of how an associate’s paychegklra
affected by his or her retirement savings plan rdoution

Roth 401(k) Planner— helps participants determine whether Roth 404 lgretax contributions may
be best for them
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Am | On Track?

Time Value Calculator —shows what the power of time and additional regataatributions may
have on the value of an individual’s investments

Dollar Cost Averaging Calculator—provides the participant with examples and posdibleefits of
dollar cost averaging

Staying Ahead of Inflation Calculator —helps participants see the affect inflation mayehan their
future savings goals

College Investment Options Calculator sprovides participants the opportunity to exploreuanber
of different investment vehicles that can be useshkive for a child’s education

Borrowing from a 401(k) Calculator —based on a scenario, provides a comparison of gndin
balances with and without a loan

IRA Planner — provides participants with an estimate of theiriegdalances with Roth versus
Traditional IRAs, and provides information aboutaticipant’s eligibility for a Roth IRA

Living it Up in Retirement

Choosing Your Annual Withdrawal Rate Calculator —allows participants to see how long their
savings may last at different withdrawal rates

Projected Retirement Income Calculator —allows participants to project how much income they
may be able to plan on for different retirementeirames

For all large plan clients like Swagelok, we offiee creation of a custom communications campaign,
both in transition and ongoing, as a standard ioffethat is included in our per participant fee.a@galok
would have input on the creative content of eveyyeat of the strategy including design, color and
photos.

While the budget for these campaigns is not a ‘lblereck” arrangement, we invest the dollars necgssa
to do a first-class campaign to reflect favoraliySwagelok and one designed to produce resultdiké/e
to wrap the campaigns in a look that speaks tasiseciates, Swagelok and the industry, but thexalé

in customization for these plans is our Audienc®oé approach, which customizes the dialogue fch ea
and every participant at an individual level.

All of the services described above, with the exiogpof J.P. Morgan Personal Asset Manager are
included in the per participant cost. For managemants (J.P. Morgan Personal Asset Manager), a
participant asset-based fee applies for those Wwhose to use the portfolio management service. Upon
Swagelok adopting our best practices regardingrarogommunications, J.P. Morgan will pay plan
setup and investment analysis fees for the irtiglath of the managed accounts contract, typicalgeh
years. Additional setup may be charged for settipgdditional retirement plans or for customizettige
services including special company match or vestiog-uniform profit sharing plans, defined benefit
modeling, nonqualified deferred compensation pkan private investments, such as separate accounts
($1,000 each), commingled funds ($1,000 each) amudieately held stock ($10,000).
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Participant fee rates for assets under management
Initial fee schedule Fee schedule when

Participant assets under when program program
management participation rate is less  participation rate is
than or equal to 20% greater than 20%
Up to $100,000 60 basis points 45 basis points
Next $150,000 45 basis points 35 basis points
Assets under management
in excess of $250,000

30 basis points 20 basis points

55. How do you provide temporary passwords and/or a replacement PIN to a participant
who is unable to access his/her previously assigned password/PIN? Is this available
immediately or does the participant need to wait fo r a replacement through the mail?

If a participant loses a Password, he or she ngyest a temporary Password by speaking with one of
our participant services representatives. Onc@dnécipant has provided the necessary verification
information, the representative generates a temp®&assword. If the plan allows, the Password neay b
provided during the call. Otherwise, the Passwsntiailed to the participant’s address of recorak Th
temporary Password allows the participant to lognitrally; the participant is then prompted to oga

the Password. Importantly, a participant who hashis or her Password is able to transact in ldue p
once he or she receives this temporary Passwotle aepresentative can help the participant coraple
the desired transaction or provide the informatieeded over the phone.

In addition to calling our Retirement Service Certed obtaining a temporary Password from a
representative, a participant can access his cadeaunt online by clicking on the Forgot your f?
link on the participant Web site landing pageh# participant had previously established security
guestions and answers on our Web site, accese gitéhcan be gained by answering the security
questions the participant chose during his or hiéial online session.

56. Provide a sample communications calendar.

A sample communications timeline is availabldakibit 111 .
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Investments:

Swagelok has access to an unlimited number of fandsund families.

For more than a century, JPMorgan Chase & Co. éas providing asset management solutions to some
of the world’s most demanding clients. The firnbislt on a relentless drive to achieve investment
returns and a commitment to put clients first. MBrgan Asset Managem@étirings this heritage and
philosophy to its investors.

With more than 200 investment strategies, J.P. Blodsset Management (JPMAM) offers robust
investment capabilities and outstanding producadiite and depth across asset classes and investment
philosophies. As of December 31, 2008, JPMAM masamere than $1.13 trillidrin assets. Its
capabilities include a behavioral finance offerimgpich JPMAM pioneered in Europe more than a
decade ago, as well as fundamental and quantitatrestment strategies. JPMAM delivers insights and
experience with global research resources thadraang the most respected in the industry.

Provided below is a list of the investment vehi@esd strategies available.

Money market, short-term investments, cash Separate accounts
Fixed income Commingled funds
- stable value, United States, international Mutual funds

- currency management
United States equity
- growth, blend, value
- large-, mid-, small-, multi-cap
- long/short, 130/30, specialty
International equity
- developed and emerging markets
- growth, blend, value
Global asset allocation
- target date, target risk, balanced
Alternative investments
- private equity
- hedge funds
- public and private real estate

In addition to in-house investment options, J.Prddo offers open architecture or the ability to
recordkeep for virtually any outside fund.

3 J.P. Morgan Asset Management is the marketing rfiantee investment management businesses of JRiidthase & Co.
and its affiliates worldwide. Those businessesuide] but are not limited to, J.P. Morgan Investniabhagement Inc.,
JPMorgan Investment Advisors, Inc., Security Caitsearch and Management Incorporated and J.Ryavidklternative
Asset management, Inc.

“ Based on assets under management of the Assegktaeat (J.P. Morgan Asset Management, JPMorgaivatBiVealth
Management and JPMorgan’s Private Bank) divisiodRiflorgan Chase & Co. as of December 31, 2008.
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We currently have existing relationships with mtiven 120 investment managers, including for example
American Funds, Artisan, Dodge & Cox, Eaton Vanog RIMCO Funds. Lists of our existing
relationships with outside investment managersthagroprietary vehicles we offer are provided in
Exhibit IV .

No. We have the ability to recordkeep virtually anitside fund through our open architecture platfor
as long as operating and legal agreements carabbag.

No, we do not have a minimum requirement. Howewerask that our most competitive options have
your consideration. Typically for plans this sings manage 30 to 35% of assets after fiduciary
consideration of our alternatives. As a recordkeeilh a wide breadth of capabilities, we welcome t
opportunity to share insight where our proprietswjutions could fit well within your investment men

The maximum number of fund/source combination®® &owever, the average number of core funds
offered by our clients is between eight to 10 fudsddition to the core funds, there may be tyfies
funds (age-based or risk-based) plus a self-diddatekerage option. We believe this structure gives
participants sufficient choice and diversificatimpportunities yet does not confuse them with toayna
options.

Yes. Acustom portfolio allows Swagelok to use a risk-based or age-basediment strategy that is
separate from the plan’s core fund lineup. Swagetokour consultant serves as fiduciary and is
responsible for choosing and reviewing the undegynvestments, reviewing fees and setting thetasse
allocation/glidepath and rebalance guidelines.i¢tpants invest directly into the portfolio, vietvan the
touchpoints as one portfolio and can invest in og@n investment options. Participants can trarisfe
and out of the portfolio as needed. Custom pododire offered in two forms:

Fully trusteed: The trustee is required to perfaththe fund accounting, including underlying asset
trading and liquidity holding for the daily trades.

Partially trusteed: J.P. Morgan performs the dadging of underlying assets and the trustee
performs the fund accounting.

The additional cost of providing this solution isymthetic net asset value (SNAV) cost and woulg va
based on the underlying fund structure and whetieeunderlying funds were providing NAVSs.
Typically, there is a base accounting fee plusasaction fee for this service. We are willing tovyade
an estimate of this cost once the structure igohéted.

As another alternative, J.P. Morgan Asset Managémé&tobal Multi Asset Group (GMAG) can create a
custom portfolio out of Swagelok’s core menu injooction with GMAG's diversified markets strategy
to include high-yield income, emerging markets ddbiect real estate, United States and internation
REITs, emerging markets equity and absolute ratuthe portfolio. The portfolio’s underlying secties
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may be traded on a T+0 basis or through a custodyust on a T+1 basis. GMAG may also provide
direction for glidepath and rebalancing for an &ddal fee. The same glide path that is used ferotf
the-shelf JPMorgan SmartRetirement product is uséus situation.

Yes. J.P. Morgan works with Swagelok and/or youegstment consultant to provide fund replacement
alternatives. In addition, we manage the implementaf new funds and any required fund mappings.
The process for replacing funds is similar for pietary, alliance and non-alliance funds. We prewide
project management support to:

determine the effect of fund changes on the seffeies required to support the bundled pricing
arrangement

complete the application process for each fundsatit on your behalf to the fund companies
develop the fund mapping strategy for your approval

create a strategy for communication of the funchglea to participants

update participant-facing materials: Web site estants, enrollment kits, VRU, Retirement Service
Center screens, processing screens and otherecallas required

implement systems updates and testing as required

notify fund companies of fund liquidation and negpdsits in advance of the movement

map money and verify money movement

The process of adding non-alliance funds usuatiyires additional effort to obtain required semgi
agreements between J.P. Morgan and the new fundasonalong with establishing necessary trading
links.

We recommend at least 60 days of lead time to pippemmunicate a fund change and establish and
test the new fund on the recordkeeping and pergblsgstems. Our peripheral systems; which are tsed
drive the VRU, Internet and participant servicestems; include the ability to establish a new fimd
advance of its implementation and include the éffealate of the new fund so that these systems
automatically go live once the date is reached.réngoval of funds is handled in the same way. The
recordkeeping system must also be updated to esttabé new funds, combine the funds with the
appropriate sources and then reflect the apprepaiddwable activities (withdrawals, loans, etor) éach
fund/source combination. This is accomplished l®ating and running transactions against our system.

We update participant-facing materials, which idelcommunication materials, regarding a fund change
Additionally, we create and mail, or e-mail, a coomitation piece to eligible associates that dessrib
the change.

Swagelok’s strategic relationship manager, JohmBeiprovides you an estimate of the specific aasit
timing of implementing fund changes.
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No. The majority of fund replacements do not regjaitblackout of participants’ accounts.

Yes. Based on plan sponsor approval, rebalancioffesed at the plan level. A participant may chets
participate in rebalancing and can record thatagheia our VRU, Web site or by speaking with a
participant services representative. The plan gpatetermines the rebalancing frequency: monthly,
quarterly, yearly, etc. Rebalancing impacts akdiable money, and the rebalanced proportions are
controlled by future allocations chosen by theipgrant. For example, a participant has set hiseor
future money allocations to 50% Growth, 25% Valod 285% Fixed Income. When the rebalance time
period is met (i.e., end of quarter) all of hisher current directable money is redistributed tséh
percentages. Non-directable money is not impadied .participant cannot have a different future
allocation and rebalance allocation.

We also offer pre-selected investment choices. flasess supports the plan sponsor that wantdeo of
its participants the ability to make a single irtwaesnt choice that is composed of many investmeists,
directed by the plan sponsor. For example, a piiansoLarge Cap Growth, Mid Cap Value, a Bond fund
and Company X pre-mix. By choosing Company X prg;ithie participant is actually choosing 20%
company stock, 50% Large Cap Growth and 30% Mid \Zape. The participant can either use the pre-
mix or direct money among the other investmentsnbtiboth. The balances in the pre-mix are
rebalanced to reflect the original allocation paetages.

In addition, we offer our J.P. Morgan Personal Aséanager as a managed accounts program. This
portfolio management service is provided by FinahEngines as a sub-advisor for J.P. Morgan
Institutional Investments. The program providesistemized retirement forecast based on participant-
specific information such as account balance aadnvestments available within the plan. It aldovas

a participant to enter information about otherestient savings accounts like a spouse’s retirement
account, an IRA or a taxable brokerage accounte/Qthta including desired retirement age and
maximum percentage invested in company stock caus®mized by the participant. The participant’s
account is then actively managed and rebalanceteglya Participants receive a hard copy progress
report every three months by mail and have accoettet].P. Morgan Personal Asset Manager both on
our Web site and by speaking with one of our inwesit advisors.

The fund family notifies all invested parties tktaé fund is closing and the date it will be closetew
investors/new accounts. When J.P. Morgan recehrssyipe of notice, we perform the following
activities:

1. If not found in the announcement, our Trade Corltedm affirms with the fund that we have clients
currently invested in the fund and that the funtl eantinue to process daily trade activity.

2. Trade Control notifies our applicable client seevieams that the fund is taking this action.

3. Our Market Strategy Team determines if we haventdischeduled to add this fund to their
lineups. J.P. Morgan typically submits a list aénts to the fund family so that these accounts are
allowed to be opened. It is typical that the actooust be funded by a specific date.
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Plan Fees:

Yes.

Yes.

Yes. If investments are unitized, fees can be a&actu the NAV calculation.

No. Fees accrued in the NAV would not appear orestants. Other fees may appear on the statement.

Yes. Swagelok may use forfeitures to offset empl@patributions or plan fees. As distributions are
made to participants, the non-vested portions aif dccounts are automatically transferred into the
plan’s forfeiture account. If the forfeiture accoisiused to reduce an employer contribution, taql
wire request includes a line item to reduce thewarhof the wire by the amount in the forfeiture @aat.
When the payroll is posted, we release the agrped-amount from the forfeiture account and combine
it with the amount wired to fund the total payroll.

Alternatively, Swagelok may allow forfeitures baltecated annually after the plan year-end accgrdin
to eligibility requirements in the plan document.

Yes. J.P. Morgan has a simple, straight-forwarébgbphy regarding fees. Our fees must be:
Transparent. We report our revenue streams from all sourcesreg@ar basis.

Comprehensive We strive for our fees to cover the full rangesefvices so that you can pursue a
total program cost strategy.

Predictable. We anticipate volumes, inflation and other factbist could influence expenses and
performance against current and long-term budgets.

Placed at Risk.We put implementation and ongoing administrateesfat risk to support our
performance guarantees and work with you to cugteithiis specifically to your priorities.

We work to provide superior-quality, consultativsce to our select client base as opposed toidegu
as many recordkeeping clients as possible. QuraVi&srvices Agreement shows revenue streams from
all sources, and on an ongoing basis we reporhrev& you proactively in our Fiduciary Toolkit and
Value Benchmark reports.
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We have the ability to establish a “hard dollar fe be charged to each participant on a quartedys
or directly to the plan sponsor. This administratige is reflected on the account statement making
transparent to the participant.

We can also offer unitized funds. To the extent yant to include an asset-based administrativewee,
are able to accommodate such an arrangement. Vés #ut collection agent, with these monies acgruin
at the trust level and available to Swagelok to play-related expenses. We require that Swagelok
disclose such administrative fees to plan partitipa

Based on the information you provided, we requ8® i revenue per participant. This includes
conversion, plan administration, consulting, comuptie, testing, communication elements, trustee
services, tax reporting and postage.

Our analysis indicates this figure is approxima&d@o lower (on a per head basis) than what is géser
by the current lineup.

We have also proposed an alternative lineup tltaices overall investment costs by 32% and plan
administration credits by 65%. This lineup will tée a recordkeeping fee but may be something you
wish to evaluate.

Loan processing — $50 per new loan (loan initiafes participant-paid through account adjustment)
Hardships — Included

In-service withdrawals — Included

QDRO review and processing — $500 per review

Signature-ready Form 5500 — Included

Self-directed brokerage optierPlease seExhibit V for brokerage fees and commissions

Termination fees — J.P. Morgan does not chargetdiees for start-up and conversion. We only seek
to recoup our start-up costs in the event thatemtcénds its relationship with us within the fitistee
years of the relationship and for reasons othar thaterial breach of the agreement by J.P. Morgan
which includes a material failure by us to perfayar services. The amount assessed is the sum of
our conversion costs, and the following schedufdias:

Termination in the first year after conversion: ¥90f our conversion costs
Termination in the second year after conversio® & our conversion costs
Termination in the third year after conversion: 38%ur conversion costs

J.P. Morgan Personal Asset Manager — Upon Swagelofiting our best practices regarding
program communications, J.P. Morgan will pay pletup and investment analysis fees for the initial
term of the managed accounts contract, typicahgelyears. Additional setup may be charged for
setting up additional retirement plans or for costed setup services including special company
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match or vesting, non-uniform profit sharing plagsfined benefit modeling, nonqualified deferred
compensation plans and private investments, susbmate accounts ($1,000 each), commingled
funds ($1,000 each) and/or privately held stoclo(8Q0).

For managed accounts (J.P. Morgan Personal Asseidéa), a participant asset-based fee applies
for those who choose to use the portfolio managésamice.

Participant fee rates for assets under management
Initial fee schedule Fee schedule when

Participant assets under when program program
management participation rate is less  participation rate is
than or equal to 20% greater than 20%
Up to $100,000 60 basis points 45 basis points
Next $150,000 45 basis points 35 basis points
Assets under management
in excess of $250,000

30 basis points 20 basis points

The proposed services and fees included in thisqmal are based on the information currently predid
to J.P. Morgan and are subject to final negotiat8ervices are performed by J.P. Morgan according t
the enclosed Master Services Agreemémxh(bit VI ) with appropriate schedules to be added based on
services selected.

75. Are the revenues generated from the investments maintained in a separate Plan
Sponsor account to be used for ERISA qualified expe  nses?

To the extent available, J.P. Morgan captures blodder servicing fees (or other fees such as 1faed

if relevant) through our negotiated contracts waititside investment managers to help offset J.P.
Morgan’s administrative fees associated with ttepWhere appropriate and when excess revenue is
available, J.P. Morgan may provide service creditze used for additional J.P. Morgan services sgch
compliance testing, Internet financial advice, ngathaccounts and additional communication services
such as compliance testing, Internet financial @elunanaged accounts and additional communication
services. The credit would not be payable in caslot or the plan. We work to make sure you
understand the fees J.P. Morgan receives and dbizdne comfortable with them from a fiduciary
perspective.
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Systems and Technology:

In 2009, our budget allocates 21% to spending tordmation Technology. Please also note that many of
the systems (i.e., voice, data, imaging, etc.) eyaal by the defined contribution system are levedag
from the systems and technology budgets of JPMa@jese & Co., which typically invest more than $7
billion in technology on an annual basis.

Because all JPMorgan Chase & Co. employees aréeddo abide by our company’s Code of Conduct,
which includes a requirement that we not releafenmation considered confidential, we are unable to
provide specific dollar figures as you requested.

Yes. A formal Business Resiliency Plan (BRP) existgrovide J.P. Morgan employees a strategic plan
of action for maintaining services to our clier@@ar plan exceeds the guidelines of regulatory sodie
governing financial institutions on contingencympiig. The BRP provides strategy, planning, executi
and reporting of business continuity and contingerequirements. It addresses J.P. Morgan’s maioeoff
operations, applications and functions includinglity and data center disruption and high-level
restoration within our recovery time objective dft2ours. The plan is evaluated, tested and reieektif
annually or as changes occur. The BRP includefotlmving:

System backups are performed at the end of eachithey to redundant and geographically disparate
off-line storage devices or encrypted tapes stofedite in guarded vault facilities. Critical dat

also mirrored real-time within our storage areavoek.

In the unlikely event our computer facilities ouggment sustains extraordinary damage, agreements
are in place to provide alternate computing het fitilities appropriately located outside of our
recovery zone which is more than 10 miles frommimary facility on separate power and water
grids.

Our Denver location can function as an immedidterraate work location to the Kansas City
Operations areas to help ensure timely procesdinlient transaction requests while our Operations
team relocates to a contracted disaster recovetiitya

Our most recent BRP tests are as follows:

First quarter, 2009: call tree tests

Fourth quarter, 2008: site recovery in conjunctioth our alternate site provider

Third quarter, 2008: annual review of businesdiezgly and technology recovery action plans
Second quarter, 2008: recovery site desktop vabidatsts

45

J.PMorgan



Yes. We have built a robust, redundant data netletleen our core data centers, business resiliency
and disaster recovery sites, and our alliance andce partners by leveraging of a variety of secur
methods for transmitting and receiving client stwisidata.

We limit access to the recordkeeping system to tirdge employees who are authorized to maintain
plans and who are registered with our OmniSecdstyartment and the Resource Access Control Facility
(RACF). OmniSecurity limits users to appropriatadtionality in OmniPlus based on their roles. To
access either the OmniPlus or OmniPay systemseranusst log in to our CICS production system using
his or her Username and Password. Our computersyistequipped with a RACF security system to
control user access and uses a storage prote@yothét requires supervisor-level clearance tosscce
critical data. The RACF security package contrelsraccess through validation of Usernames and
Passwords. All RACF Passwords must be changed 80etays.

In addition, our participant services represenégimust use a Password to access their desktop
computers each day. Our buildings are set up vajhdard access to restrict the individuals allowed
and protect our employees while they are working.

Also, J.P. Morgan’s information is separate from blanking infrastructure. We have placed significan
and extensive controls in place to protect andgsefiel data and information, including the following

one-way, irreversible encryption of participant ®asrds

alternate authentication procedures that prevenhéed for participants to voice their Social Sisgur
numbers when contacting a participant servicesesgmtative

multiple tiers of redundant firewalls and extensiveusion detection and prevention mechanisms to
help protect your data from unauthorized access

no fewer than nine external security assessmeanlsygar against our infrastructure, which is why
we believe our infrastructure has never been beshch

ongoing risk and vulnerability management to camity assess our technology, processes and
people against industry best practices, regulatongpliance and our corporate control policies to
help reduce and eliminate our exposure to inteandlexternal threats and vulnerabilities

dedicated monitoring of all infrastructure and ségu
strong physical security in all data centers

risk assessments of all vendors and alliance partrandling, storing, processing or transmittingryo
confidential information

encryption of laptop and desktop computers andyption tools for safeguarding e-mail
transmissions of confidential or personal inforroati

encryption of external transmissions involving édaftial and personal information
ongoing and annual recertification of employee aste information

strong Password and reset rules on our Web site

mail confirmations of critical activity and trangans to the address of record
laptops physically anchored to desks during workiogrs and secured after hours
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We have established a test account that allowdg/sample the services available online. The
information below allows you to access our test: sit

Go to: www.jpmorgandemos.com
Enter your login: Swagelok

Enter your password: ieciallatt623
Click “Submit”

When you reach the home page, click on “Log Orjeéalirected to the participant Web site. To access
the Plan Sponsor Portal, please click the “Viewrtee Best Plan in America sponsor site” link in the
lower left corner of the home page.

Our participant Web site is available 24 hoursy daven days a week. We have certain scheduled
maintenance periods. Each night, certain parteetite are down for approximately 30 minutes betwe
2 and 3 a.m. Central time while the nightly updateson DB2. Monday morning from 12 to 6 a.m. is
our weekly scheduled maintenance time. DB2/CIC&eroéments are also pushed to production during
this time.

Our Web site availability percentages for the tast years are provided below:

2008 2007

Participant Web site 99.62% 99.7%
Plan Sponsor Portal 99.98% 99.9%
Yes.

Yes. When a participant accesses his or her acamlinge, his or her name and plan name appear on
every account page. Personalized On Track to Receéssaging, populated by the Retirement Dream
Machine, indicates to each participant if he orishan track to reach specific retirement goalsetdam
current salary and contribution rate informationpéysonalized message also appears on the pantisipa
homepage with information on factors such as couation rates, diversification and maximizing the
match.

The participant Web site is set up so that secawasustomized either at the participant, plamspoor
site level. Swagelok has the ability to write anigli content for the plan sponsor sections. For gkam
the following sections on the My Accounts page af participant Web site are customizable:

Site-level — determined by J.P. Morgan in concéitt all plan sponsors. For instance, the top-tier
navigation (My Accounts, Education Center, News 8o@@s, etc.) and footer content.

Sponsor-level — Swagelok may determine the OvAbunt Information and Site Features
sections.
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Participant-level — your participant and his or hehavior drives this content. An obvious example
might be the plan account balance; a more unigieging is the personal site imagery on the
navigation bar on the left side of the screen.iétpénts identify their vision of retirement, an@é w
populate imagery of that vision to remind them wthaly are working toward.

In addition, J.P. Morgan can customize the paricip/Veb site to reflect Swagelok’s desired look and
feel through the Tailored Sites process. This me@stablishes a cookie upon entry that loads new
headers, footers, sidebars and style sheets tepttke core functionality of the site, but branel site to
Swagelok’s desired look. There are other tailorexlaptions including adding a link on your intrasee
to the Web site, or establishing single sign-omfygmur company’s intranet or benefits portal.

Yes. Beyond our initial communications materials; staff establishes the participant and plan spons
conversion Web sites for Swagelok to provide acteggformation pertaining to the transition to.J.P
Morgan during the conversion process. The sitesas®mized with your logo and plan names.
Information provided includes a welcome page, teetiout the transition, a timeline with key dedad
an overview of the investments in the plans. Addai retirement education information is availdiole
investors of all experience levels via our paracipWeb site.
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Fiduciary:

As a plan recordkeeper, J.P. Morgan does not pedvitstee services. However, we provide access to
trustee services via our affiliate, JPMorgan Clizesek, N.A>, or will work in conjunction with the
plan’s trustee. JPMorgan Chase Bank, N.A. provitlested trustee services to many of our clients’
plans, and in its capacity as trustee, servedidsi@ary of the retirement plan. J.P. Morgan seras
agent to the trustee, and JPMorgan Chase Bank,d¢lAgates several of its ministerial responsiegit
to us.

Our current preferred trustee is JPMorgan Chasé,Béw\., part of Worldwide Securities Services
(WSS). WSS, a separate business unit within th&, haovides trust and custody services for more tha
1,800 institutional investors around the world.

Yes. We follow the guidelines set forth by our pareompany, JPMorgan Chase & Co. The following is
provided by JPMorgan Chase.

The board

Strong governance starts at the top with the bohadirectors, which oversees the firm’s management
and operations. The directors come from divers&dracinds and industries and are dedicated to gettin
and meeting — the highest standards of governance.

Practices.The board provides experience, judgment, indepesaand accountability for
shareholders. JPMorgan Chase believes a smallet lsogenerally more effective, and JPMorgan
Chase now has a dozen members in order to fagitifaen and productive discussion.

Director independence is maintained in several wagtuding limiting the number of officers sitting
on the board. Ten of the 12 directors are indepandetside directors. The board also generally
meets without its management directors at the énelgollar meetings. These are chaired by a
presiding director. Only independent directorosithe board’s audit, compensation and governance
committees.

Because the board’s primary responsibility is tekdeng-term shareholder value, it is critical that

this governing body is accountable to and aligneéd shareholders. JPMorgan Chase follows several
practices with this in mind, rewarding directorglely in the form of stock-based compensation and
adopting a new election standard requiring nomiteé® elected by a majority of “for” votes.

Committees.The board and its committees focus on the areasitbamportant to governance —
audit, compensation and management developmemipiaie governance and nominating, public
responsibility and risk policy.

Risk management
For financial firms, risk management is a cornarstof good corporate governance. Properly managed
risk helps enable resiliency and strong throughelyae returns.

5 JPMorgan Chase Bank, National Association, previtieected trustee, custody and securities services

J.PMorgan



Risk management structure JPMorgan Chase’s risk management structure towsehesal levels of
the organization. While the board and its Audit &isk Policy Committees provide oversight at the
broadest level, each business is accountable foagiag the different risks associated with its
activities. Risk committees within each businesetmegularly to set policy and strengthen due
diligence in their respective areas and can readibalate issues to the firm's Operating Committee.
And as the firm seeks to manage risk inside easimbss, corporate functions — Treasury, the Chief
Investment Office, Legal and Compliance and Riskdgement — provide firm-wide risk
management supervision.

Reputation risk. Reputation risk can be one of the most damagingdgaf risk if not properly
managed, so JPMorgan Chase looks to the most exdesagety net it has to protect its reputation:
more than 200,000 employees around the world. Eagiloyee goes through Code of Conduct
training to help ensure that all employees adleetbd highest standards of professionalism, intggri
and ethical behavior. Particular units within tirenffocus on specific areas of risk. The Conflicts
Office which reviews potential conflicts of intetéss Investment Banking, and the Regional
Reputation Risk Committees, assess proposed ttamsathat might heighten reputation risk,
including environmental and social risk.

Code governing behavior
In business, as in every other arena, ethical behdwes not just happen. It has to be cultivated a
repeatedly affirmed throughout the organization.

JPMorgan Chase’s Code of Conduct applies to evergpdPMorgan Chase. JPMorgan Chase works to
achieve the greatest growth and good because eegddyave common ethical standards and follow
consistent policies. The Code of Conduct guideonbt what business is done, but also how busiisess
done with clients, shareholders, suppliers anceaglles.

Code of ethics for finance professional8ecause JPMorgan Chase’s business and reputation
depend on the accuracy of its financial informatitye firm has adopted a Code of Ethics that
pertains to a broad range of professionals seimifigancial positions across the organization,
including accounting, corporate treasury and inwestlations. Together, the Codes of Conduct and
Ethics represent a commitment to first-class staisda

Human rights

JPMorgan Chase does business around the globeamd snillions of consumers and many of the
world’s most prominent corporations, institutiomslagovernments. JPMorgan Chase’s reputation is
linked to the values it stands for, and supportinghan rights is an integral part of the commitntent
corporate responsibility.

The philosophy reflects support for, and commitntentundamental principles of human rights
everywhere in the world. By operating a businessatterized by transparency and respect for tteeaful
law, JPMorgan Chase supports economic prosperitysaaial cohesion that works for the good of the
firm, as well as the communities and people served.

JPMorgan Chase’s many policies embody certain ipliee demonstrating respect for human rights in
regard to how business is done with colleaguegjatean clients and the countries where JPMorgan &€has
operates. These policies include, but are notédidnio, Know Your Customer, Anti-Money Laundering
and Supplier.
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Political contributions and lobbying
Because public policy decisions frequently affé&itidrgan Chase businesses, employees and
communities, JPMorgan Chase lobbies on issues@fibéhe firm and its constituents.

JPMorgan Chase also makes prudent political carttoibs, as permitted by law and as described in the
board-approved policy, to help support candidatesplitical parties or committees whose positiares
good for the long-term benefit of JPMorgan Chasktaer communities served. For more information on
the firm’s policy about political contributions afmbbying efforts and full disclosure on suppostegi by
political action committees, see the governanceéaeon the corporate Web site at
www.jpmorganchase.com.

Shareholder engagement
Given the size, scope and complexity of JPMorgaas€hshareholder communication to help investors
understand performance and strategies is of utimpsirtance.

JPMorgan Chase’s experience is that if you asklpesbpat needs to be done or done better, theyeliill
you. That's why the firm strives to reach out targholders in many different ways, including throug
guarterly earnings presentations, SEC filings, \WWaihmunications and investor meetings. Anyone may
communicate with the Board of Directors by contagitorporate.secretary@jpmchase.com.

Compensation and ownership
JPMorgan Chase has made equity an important padgnopensation plans to help employees think and
act like owners and shareholders.

JPMorgan Chase also believes that compensatiohdstedlect performance; the higher the manager’'s
level, the more directly his or her compensationusth be tied to how the company is doing. To achiev
this result, the members of the firm’s senior ex@eueam receive at least 50% of their incentive
compensation in restricted stock units and must hbleast 75% of shares received through suck unit
and option exercises until they leave the firm.

Governance polices can be found online at www.jgaoercom under About Us on the Governance page.

Yes. A signature-ready Form 5500 is delivered foplans that elect the signature-ready service.
Signature-ready service is available to plans foictvJ.P. Morgan provides recordkeeping services on
the last day of the plan year.

Yes. We guarantee our recordkeeping fees for §ygaes; however, fees may be adjusted at any time
upon J.P. Morgan’s written notice in the event:that

The plan sponsor elects to utilize different oriiddal services during such period.

The plan sponsor changes any investment optiolizegtiby the plan that provide service fees to J.P.
Morgan.

There is an employer-initiated event such as a plarger, corporate acquisition or layoff resulting

a material decrease in J.P. Morgan’s revenue aiineg J.P. Morgan to perform additional services.
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® There is a material change in the service feesweddy J.P. Morgan from any investment options
utilized by the plan.

91. Do you measure your performance against establi  shed service standards at least
annually?

Yes. We create an annual business plan to helpensuare focusing on what is important in order to
meet your goals. Your strategic relationship managhn Renner, meets with Swagelok at the end of
each plan year to find out what we can do to make plan and client experience better. During the
meeting, we assess your satisfaction, discussciegrihrough the Value Benchmark, provide an
investment review and deliver the Fiduciary ToolKibgether, we discuss where your plans have been,
where they are today and how we can improve thiengdded. We also review the plan to help ensure we
have delivered on the prior year’s objectives. Jblem meets with each member of your service t@am t
deliver the plan and put it into motion.

92. Do you guarantee your performance standards aga  inst service standards?

Yes. J.P. Morgan will work with Swagelok to detemmihe performance standards applicable to an
individual plan. Since our inception, we have stbetind the services we provide to plan sponsais an
participants and we always seek to meet and exgmadexpectations. Our commitment is to quickly and
professionally resolve any service concerns weuorchents identify. In the event service concearss
identified, we would work with you to resolve thema mutually agreeable manner.

93. If your service and performance standards are n ot met, will you subject yourself to
financial penalties?

Yes. We are willing to put administrative feesigkto support this service guarantee up to a maxim
of 10% of annual revenue. We offer our plan spantioe ability to determine which areas of serviee a
most important and then to allocate this 10% ag slee fit. We look forward to further discussiorn@s
how you would choose to allocate these fees at risk

94. Do you perform ADP/ACP testing?
Yes. We provide ADP/ACP testing annually at no addal charge.

95. Do you perform other non-discrimination testing (e.g., general testing/cross testing)?

Yes. We provide general nondiscrimination testingraadditional charge based upon complexity.

The following tests are provided by our Compliafieam:

Test Frequency

IRC 8401(a)(17) We apply this limit, as required by law, to ourtileg.

IRC §401(k)/ADP Annually

IRC 8401(m)/ACP Annually

IRC §402(q) The 402(g) limit is monitored throughout the yeaw#lations occur or
annually.
IRC Section 410(b) ratio percentage testing isqraréd annually only for

IRC 8410(b) clients that select the signature-ready Form 580@ice and if certain
conditions are met.
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Highly-compensated employees as defined by IRCi@edtL4(q) must be
determined in order to perform testing. Note thahie conversion year, the
IRC 8414(q) client must provide us with a list of HCEs as wendd have look back year
compensation to make the determination of highiypgensated employees
based on compensation.

IRC 8§415(c) Annually
IRC 8416(g) Annually upon request only — additional fees apply
IRC §414(s) IRC Section 414(s) compensation ratio percentagintpis performed

annually upon request only — additional fees apply

Generally, testing is completed in accordance widinegotiated delivery dates determined through th
annual Expectation Meeting conducted during thetfoguarter each year. For clients with pre-
negotiated March 15th testing deadlines, datavedan good order and approved by the client on or
before February 15th will be completed and refymdsessed (if applicable) by March 15th.

All performance standards assume participant aaal gbonsor requests are in good order.

Quarterly participant statements are availableherparticipant Web site within 36 hours of reviavd a
approval at quarter-end. If a plan sponsor requirgaper participant statement, it is mailed wittin
business days after review and approval. Addititina may be required depending on any special
needs. In addition, on-demand statements can loestgg online or through the Retirement Service
Center.

Transaction confirmation statements are mailecherbusiness day following the completion of a
transaction.

Not applicable. There is no wait to access the VRidling the toll-free number immediately connects
the participant to the VRU. Participants are nexgron hold while transacting in the VRU

The audit packet is typically prepared and mail@tiiww 120 days of the plan’s year-end.
Form 5500’s are delivered within an agreed upoefiieme to meet regulatory guidelines.

Paperless loan checks are processed within twodssidays (three business days if company stock mus
be sold) after receiving request.

Payroll files are process within three businessadier receipt of clean data.
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g. Distribution processing

With paperless distributions, checks are processtnih two business days after receiving request.
98. Are guarterly statements for plan sponsor and p lan participant kept and made
available for at least four quarters?

Yes. Data is available for the preceding sevensyeard statements are immediately viewable.
Participants have a choice of generating a statefoea specific month, quarter or date range.
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Client Specific:

99. Are you able to accept the semi-annual electron ic file from the ESOP administrator to
report the number of shares, share price, effective date of the share price, and total value
of the participant’'s ESOP holdings on the website h ome page as a static option?

Yes. Through ouTRS Flex offering, we can provide Swagelok participantdwi#SOP plan balances,
retirement dates and other benefit informationugioour participant Web site. The information saalié
through our Web site is received from either Swalgel your current ESOP administrator, Summitt
Retirement Plan Services. The ESOP data is intedjraith the defined contribution account informatio
displayed on our participant Web site, including thisplay of participant ESOP data on the My Ac¢sun
Homepage, Vesting Information and Investment Suryiéeb pages.

100. Are you able to accept the semi-annual electro  nic file from the ESOP
administrator to report the number of shares, share price, effective date of the share
price, and total value of the participant's ESOP ho  Idings on the quarterly participant
statements?

Yes. As described above, we can reflect this in&diom on the Web as well as the quarterly statesnent

101. Are your phone representatives able to direct participants with questions
regarding the ESOP to the ESOP administrator if you are given contact information?

Yes.

102. The client objective is to retain the current investment menu including the money
market fund. Please note your willingness to accept the investment options.

We have constructed an alternative lineup of ogt thénking @ppendix A), which includes many of the
same funds Swagelok currently offers but at lovirarre prices. In providing an alternate investment
lineup, any vehicle from our investment complex tifiist be competitive within its peer group. While
we provide an alternate investment lineup as dirsggpoint for discussion, we strive to providesclis
with the most flexibility possible so that the pepfpalance between a client’s needs and our nesdsec
found.

In addition to in-house investment options, J.Prddn offers open architecture or the ability to
recordkeep for virtually any outside fund. We cathg have existing relationships with more than 120
investment managers. Lists of our existing relaiops with outside investment managers and the
proprietary vehicles we offer are provideddxhibit 1V .

103. Confirm your contractual agreement with Americ an Funds to provide 25 bps of
revenue sharing plus $12 per head sub-ta for the A share class.

We receive 25 basis points in 12b-1 fees for trehares plus either $3 per head or five basis points
whichever is greater.
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A custom portfolio allows Swagelok to use a risk-based or age-bams@stiment strategy that is separate
from the plan’s core fund lineup. Swagelok or yoansultant serves as fiduciary and is responsdsle f
choosing and reviewing the underlying investmemgtgiewing fees and setting the asset
allocation/glidepath and rebalance guidelines. @ugtortfolios are offered in two forms:

Fully trusteed: The trustee is required to perfaththe fund accounting, including underlying asset
trading and liquidity holding for the daily trades.

Partially trusteed: J.P. Morgan performs the dadging of underlying assets and the trustee
performs the fund accounting.

The additional cost of providing this solution isymthetic net asset value (SNAV) cost and woulg va
based on the underlying fund structure and whetieeunderlying funds were providing NAVSs.
Typically, there is a base accounting fee plusasaction fee for this service. We are willing tovyade
an estimate of this cost once the structure igohéted.

As another alternative, J.P. Morgan Asset Managémé&tobal Multi Asset Group (GMAG) can create a
custom portfolio out of Swagelok’s core menu injooction with GMAG's diversified markets fund to
include high-yield income, emerging markets delveal real estate, United States and international
REITs, emerging markets equity and absolute ratuthe portfolio. The portfolio’s underlying secties
may be traded on a T+0 basis or through a custocyuat on a T+1 basis. GMAG may also provide
direction for glidepath and rebalancing for an &ddal fee. The same glide path that is used feroff
the-shelf SmartRetirement product is used in titiggon.

We provide the same educational resources for npmiéfblios as we do for other investments in the
plan. J.P. Morgan’s differentiating Audience of Quiélosophy helps ensure participants receive pesit
messages around their retirement plans at evesgaiction with us. These messages often address
investment topics such as diversification and lterga investing. We build custom education campaigns
to align with Swagelok’s goals through print, tdlepe, the participant Web site and educational
seminars:

Print — We provide creative campaigns to target speiifiestment and education objectives through
our materials.

Telephone —Our staff of registered representatives is tratoeghswer questions and provide
guidance for participants at all levels of investitnexpertise.

Internet — When participants access our Web site, thegaeted with a home page that is
customized to reflect the Swagelok plan and indudformation on the investment options available
through the plan. These options are clearly listed have links to Morningstar reports which give
general fund information and statistical data. Wée arovide fund performance on the Web site as of
the most recent quarter. Our Web site includesgéimevestment education content, and we can
provide additional content that is tailored to Selag’s fund lineup. This content would be

developed by your investment consultant, Ed Manramgl your communications strategist, David
Campbell.
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Meetings— Our financial education consultants provide faeéace education seminars at both
conversion (to help associates effectively makdrnasition to a new provider and prospective new
investments) and on an ongoing basis (to reinfsasng and investing concepts over time).
Financial education consultants tailor meeting ennto provide detailed investment information on
each option that is provided in your plan. TheypHmleak down complex investment information into
simple, easy-to-understand concepts by using atyasf examples. By learning about the different
asset classes and the funds that fall into thesses$, Swagelok’s associates can make informed
decisions regarding diversification and overalldsting concepts.

On-site communicator— To help ensure that Swagelok’s designated contators have all the
information they need, our financial education edtasits can conduct a one-day training session
with your staff at our headquarters in Kansas Gitgt a centralized location of your choice. Attes
brief training session, your on-site communicatmsequipped to assist associates who have
guestions about the plan or retirement planningeimeral. Your staff is also equipped with a
presentation to provide accurate information abletetirement plan to new and existing associates.

Participants invest directly into the portfoliogw it on the touchpoints as one portfolio and cesest in
other plan investment options. Participants camstiex in and out of the portfolio as needed.

Yes.

Participant level

Online and on account statements, participantsweaedividual fund-level performance summaries and
personal rate of return information. Performanaarsaries provide fund and index performance for the
investment options in the plan for three-months-pthree-, five-, 10-years; and since inception.

The personal rate of return information providesptilys an individual’s retirement investment pditfo
return as a whole including brokerage assets feetinonths; one-, three-, five- and 10-year anpedli
The personal rate of return information is avagdibiree months after a plan goes live; howevenaiy
not be available on the first statement followimgeersion.

Plan sponsor level

The Investment Services Group delivers periodiestment reviews that objectively evaluate each’sund
performance (nominal, relative and risk-adjuststl)le consistency, relative fee competitiveness and
professional stability. This investment review @sg is designed to assist Swagelok with your dveral
due diligence. Each fund’s performance is evaluasiag three-month, trailing one-, three-, fived; 1
year, and since inception returns. Calendar yearne for the last 10 years are also provided.

Yes.

Yes. A participant can invest a portion of his er hssets in the models and then the remaininthar o
assets as he or she so chooses.
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Yes. Based on plan sponsor approval, rebalancioffesed at the plan level. A participant may chets
participate in rebalancing and can record thatagheia our VRU, Web site or by speaking with a
participant services representative. The plan gpatetermines the rebalancing frequency: monthly,
quarterly, yearly, etc. Rebalancing impacts akdiable money, and the rebalanced proportions are
controlled by future allocations chosen by theipgrant. For example, a participant has set hiseor
future money allocations to 50% Growth, 25% Valod 25% Fixed Income. When the rebalance time
period is met (i.e., end of quarter) all of hisher current directable money is redistributed tséh
percentages. Non-directable money is not impadied .participant cannot have a different future
allocation and rebalance allocation.

We also offer pre-selected investment choices. flasess supports the plan sponsor that wantdeo of
its participants the ability to make a single inwesnt choice that is composed of many investmexsts,
directed by the plan sponsor. For example, a piiansoLarge Cap Growth, Mid Cap Value, a Bond fund
and Company X pre-mix. By choosing Company X prg;ithie participant is actually choosing 20%
company stock, 50% Large Cap Growth and 30% Mid \Zape. The participant can either use the pre-
mix or direct money among the other investmentsnbtiboth. The balances in the pre-mix are
rebalanced to reflect the original allocation petages.

In addition, we offer our J.P. Morgan Personal Aséanager as a managed accounts program. This
portfolio management service is provided by FinahEngines as a sub-advisor for J.P. Morgan
Institutional Investments. The program providesistemized retirement forecast based on participant-
specific information such as account balance aadnvestments available within the plan. It aldovas

a participant to enter information about otherestient savings accounts like a spouse’s retirement
account, an IRA or a taxable brokerage accounteiQthta including desired retirement age and
maximum percentage invested in company stock caus®mized by the participant. The participant’s
account is then actively managed and rebalanceteglya Participants receive a hard copy progress
report every three months by mail and have accoettet].P. Morgan Personal Asset Manager both on
our Web site and by speaking with one of our invesit advisors.

Not applicable. As stated directly above, rebalagés offered at the plan levednd he plan sponsor
determines the rebalancing frequency

Yes. J.P. Morgan implements the QDIA notice toeéed participants in plans where a plan sponsor has
designated a QDIA. The notice is distributed dutimgfourth quarter of the year. The QDIA notice is
also included in new hire enrollment kifs sample is included &@xhibit 11 .

Yes.
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114. When a participant makes a diversification ele  ction at the ESOP administrator and
funds are allocated to their account at the 401(k) provider, do you have the ability to
request one-time investment elections for the trans fer or will the funds be invested
according to the investment elections on file?

Yes. The ESOP diversification source is set ugltavaseparate elections which can be changed at any
time by the participant. He or she can make elasttbat would apply to ongoing new monies received
from diversification and can change these at ang tiFor example, if a participant elects a divaraifon
from the ESOP, he or she has the option to gotima@l01(k) to adjust the elections for this sowc¢hat
the new money would be invested accordingly.

115. Funds transferred from the ESOP into the 401(k ) are record kept as two separate
money sources. The first source is for early divers ification of the ESOP which can not be
accessed unless a participant terminates or retires . The second source is for regular
diversification of the ESOP which can be used in th e calculation for loans and
distributions. Do you have the ability to recordkee p these sources separately?

Yes. We work with the ESOP administrator, SummétiRment Plan Services, to appropriately identify
which portion of the proceeds is applicable to arsource.

116. Swagelok refers to all employees as associates . Please comment on your ability
to incorporate this culture into your communication s and representatives interacting
with the associates.

We are able to incorporate “associates” into athaf communication mediums. For example, we provide
client-specific culture training in our Retireme3grvice Center to help our phone representativiésrbe
understand Swagelok’s company culture, includinigrimal jargon, so that calls may be as personaized
possible. By doing this, we hope your associatekder representatives are an extension of Swagelok
HR and benefits department.

117. How are fees charged for communications servic  es outside of standard fees? Is
there an hourly rate? If so, please provide details

Services outside of the determined annual budgelbiled on a per item basis. For example, if Swage
would like to offer additional meetings beyond puoposal, we are happy to provide these meetings fo
$1,500 per day. This is a flat fee and includes yimancial education consultant’s time and travel
expenses. The fee is assessed per day and pesargatére and includes a maximum of five meetings t
be conducted per representative each day.

118. How much advance notice is required to send ou t a participant mailing?

Generally, it takes four to eight weeks to prodagerticipant mailing, depending on the complexity.
119. What is the turnaround time for processing ad istribution once a terminated

associate submits the completed paperwork?

With paperless distributions, checks are processtih two business days after receiving the retjues
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120. Do you have the ability to show the semi-annua | ESOP valuation on participant
statements? If so, is there an additional charge f  or this service?

We have the ability to work with outside providewsnclude additional information on participant
statements. Generally, we are able to providestigice at no additional charge. Should an addition
charge apply, your strategic relationship managmrn Renner works with Swagelok to review all costs
associated with the project.

60

J.PMorgan



Non-qualified Deferred Compensation:

Yes. J.P. Morgan’s goal is to integrate the adrtriatiion of all of Swagelok’s retirement programsain
fashion that delivers economies and efficiencigbout the traditional drawbacks that have been
associated with broad benefits integration. Wittoaiyour plans recordkept by J.P. Morgan, your
participants find an integrated experience forrthenqualified and 401(k) assets. From a plan spons
standpoint, nonqualified plans are administeredgiie same standards, maintenance process and
procedures as the qualified plan.

We have experience in providing administrative e for nonqualified plans. We can track lialeii
by individual participant regardless of whether piten benefits are provided on an informally funded
unfunded basis, and we can roll out a customizeghwanications campaign to associates who have
access to this unigue form of employee benefit.

We continually seek to improve our nonqualifiednptgrvice touchpoint capabilities. We recently
enhanced the participant online enrollment expegdn reflect the uniqueness of nonqualified plans.
Participants can select multiple deferral and ifistion elections online. These elections are diggd
ongoing on the participant Internet site and oterimal customer-facing tools.

Our oldest nonqualified plan client joined our firm1995.

Yes. We have the capability to administer a br@aye of executive nonqualified deferred compensatio
plans, including SERPs and excess plans, 401(kpnpians, long-term incentive plans and various
designs of deferred compensation plans. Dependintbedesign of a DB restoration plan, we may call
upon the services of actuaries though our part@teid?. Morgan Compensation and Benefit Strategies
(CBS). For more complex or unigue plan designshae teamed with MullinTBG, a premier provider
of nonqualified retirement plan services, to previdll administration. In any case, your executives
receive the same high degree of service as thay tthe qualified plan.

Yes. To the extent indicated by plan terms, wedmnirror the services provided to the qualifiedml
such as the Internet, VRU and Retirement ServiggdZeThe Plan Sponsor Portal is the same site for
Swagelok’s qualified and nonqualified plans. Wealsovide a variety of reports on the Plan Sponsor
Portal specific to your nonqualified plan and igsticipants.

Yes. We provide an integrated Web site so thatgiigaints can access all of the plans in which they
participate. Qualified and nonqualified plan infation is available through the same site:
www.retireonline.com.
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126. Do you provide a non-qualified plan relationsh ip manager? Is this relationship
manager the same as the qualified plan relationship manager?

Yes. Swagelok’s same service team members suppibrgialified and nonqualified plans. So, for
guestions or issues, you contact the same persanstrategic relationship manager, John Renner. In
addition, because the service delivery manageh Betsette, for your qualified plan also handlegryo
nonqualified plan, she is able to coordinate ygactic needs across plan types.

127. Do you provide a call center for the non-quali  fied plan participants? Is the call
center for the non-qualified plan the same asthe q  ualified plan?

Yes. Our participant services representatives pgeiiformation on all plans and allow participaiats
inquire about or transact business on any of thegin which they participate.

128. Do you provide tax planning services to partic  ipants in the non-qualified plan?

No.

129. Do you own or lease the recordkeeping platform used?

We purchased SunGard software in 1989. We havBuh&ard source code and are licensed to use and
modify the source code as needed. We use OmniRlosraparticipant recordkeeping software system for
defined contribution plan processing.

130. Isthe recordkeeping platform for non-qualifie d plans the same as the platform
used for qualified plans?

Yes.

131. Does your system track the plan year on a cash basis or accrual basis?

Our system can track the plan-year on a cash basis accrual basis.

132. Does your system provide for in-service distri butions for the non-qualified plan?
Yes.

133. What distribution methods do you allow? Lump S um, 5/10/15 Year Installments
(specify monthly and/or annually installments)

We allow lump sum distributions, and we can hamwéallments on 5/10/15-year (and other) schedules.
We typically see annual installments in the plaesagminister, but some also have monthly and
guarterly frequencies.

134. Do participants have the ability to specify a different type of distribution or a
combination of distribution types for each deferral year? For example, deferral year 2009
is an in-service distribution with a payout date of 2014 while deferral year 2010 is 50%
retirement and 50% in-service distribution with pay out dates of 2030 and 2020.

Yes.
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135. How do you report to the participant these dif ~ ferent distribution elections? (what
is shown on the statement)

Distribution elections are viewable online on wwatireonline.com. One of the upcoming enhancements
to statements includes listing disbursement elestio

136. Do participants have the ability to specify a different goal for each deferral year?
For example, deferral year 2009 is “college fund”a  nd 2010 is “second home”.

Yes.

137. How do you report to the participant these dif ~ ferent goals?

The plan name or disbursement election may be néydttke client during conversion or generic names
may be chosen. If using a generic name, particieuist remember it. For example, Option A is the
college fund and Option B is the second home fund.

138. Do patrticipants have the ability to specify di  fferent investment objectives for each
deferral year? For example, deferral year 2009 has  a different investment allocation than
deferral year 2010.

Yes.

139. If a participant wanted to change the investme  nt election for only year 2009,
please describe how this is accomplished.

Participants may change investment elections ontimeontacting the Retirement Service Center or by
calling the VRU.

140. How do you report to the participant these dif ~ ferent investment objectives?

Participants can login to the Web site to see ihggstment elections and progress toward their
objectives at any time. They may also contact atir®nent Service Center to talk through this pssce
with a participant services representative.

141. Does the participant have the ability to defer different percentages of salary and
bonus along with having different distribution elec tions, investment objectives, and
goals within the same deferral year? For example, d  eferral year 2009 has 100% bonus
deferred and 20% salary deferred. The bonus deferra | is in-service, aggressive allocation,
and for vacation while the salary deferral is retir ement distribution, moderate aggressive
allocation, and for retirement.

Yes.
142. When a patrticipant is due an in-service distri  bution, do you notify the participant

in advance of the 12 month notice requirement infor ming them of the ability to delay or
push out the distribution election?

Although it is not our standard practice to comnsaté reminders involving distributions, we have the
ability to provide this service to Swagelok andddorward to discussing the details surrounding thi
request.
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Yes.
Yes.

Yes.

J.P. Morgan Worldwide Securities Services (WSS division of JPMorgan Chase & Co. responsible
for providing custody and related services, offare of the largest and most experienced custody and
trade settlement services in the industry, andigesvuniform, high-quality servicing of assets iarm
than 92 markets around the world through a netwbikranches, affiliates and subcustodians. As of
December 31, 2008, WSS holds $13.2 trillion inltatsets under custody including more than $4.2
trillion in global custody assets, for approximgt2|300 trust and custody clients worldwide.

Yes.
No.

J.P. Morgan recordkeeps lddnqualified deferred compensation plans for 5&nté with liabilities of
more than $2 billion as of Decembgt, 2008. All of our nonqualified clients also eaweir
qualified plan recordkeeping with us.

We currently do not maintain a specific breakdowithe types of deferred compensation plans we
administer.

Yes. To accommodate 409A regulations, our pengiomrastration system has been enhanced to
calculate and track the pre-December 31, 2004 fivgmevisions separate from the post-December 31,
2004, benefit provisions as well as the particisgmte-elected form of payment and any subsequent
changes. Our administration process would be tdlto the specific requirements of each plan amd ho
the regulations have been interpreted as theyertdahe plan's provisions as to calculation and
administration of the pre- and post-December 3042Benefit amounts and election of the form of
payment.

64

J.PMorgan



Using our partners at J.P. Morgan CompensatiorBamefit Strategies (CBS), we take an integrated
approach to assisting clients with the financingahqualified liabilities. No two companies have th
same objectives, and therefore, we can't applgdhnege logic in any two situations. Our approach
involves an analysis of all the stakeholders inglexess. This often can include such far-rangnogigs

as the covered employees/executives; financeataounting, human resources and legal departments;
creditors; and shareholders.

In the end, the advice that we offer may not algthh our preferences. Instead, we evaluate stakiehol
objectives to help Swagelok formulate a solutioprapriate to your needs. Some of those can include
benefit security, cost stability, cost transparemay efficiency, recruitment and retention objees, the
tendencies of the company’s legal resources (ceatee versus aggressive), any loan covenants that
may exist and dilution of shareholder value.

While we do not sell COLI products, to the extdrattsuch products meet Swagelok’s needs for this
purpose, our actuaries have the necessary skifgatinate and model these products to better help
Swagelok evaluate your utility for the desired msg.

Yes. J.P. Morgan offers participants the optioxiéav, change and update beneficiary elections enlin
which we consider a best practice for efficient affdctive plan administration. To update particifsa
on their current beneficiary elections, we canudel beneficiary information in participant account
statements. For participants who have not yet ragusitive beneficiary election, a reminder is juled
in the statements:

“A primary beneficiary has not been designatedagke visit your plan's Web site to set up benefjciar
information.”

To provide current beneficiary elections as pathefSwagelok statement template, our proposal
assumes full adoption of online beneficiary managamf you choose to mimic the qualified plan
requirements, a married associate who wishes igrte anything less than 100% of his or her accoun
to the spouse as beneficiary, may input benefigreigrmation online and print from his or her cortgu
To indicate the spouse’s consent to the alternateficiary election, the form must be returned.Ra J
Morgan with the spouse’s notarized signature.

In addition, when we receive a beneficiary dagfiibm the plan sponsor, we can load the informagim
that it is available on the Web site.

We maintain beneficiary information for participand view on the participant Web site, and plan
sponsors may access participants’ beneficiary imdébion via our Plan Sponsor Portal. We can also
provide beneficiary information on participant staents and include a reminder for participants who
have not designated a beneficiary to do so.

We store hard copy forms in our original documeatagye facility off-site in Kansas City and alstaia
images of the hard copies on our Powerimage system.
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We anticipate creating communications for your na@iified plan that complement the materials we
provide for your 401(k) plan. During the conversaitthe nonqualified plan, your communications
strategist, David Campbell, meets with Swagelols@enel to discuss the strategy and set goals for
communications going forward.

Our participant communication strategy is the séonall types of plans. It revolves around
communicating to an Audience of One and delivedlgnt service excellence. Understanding the major
differences in nonqualified plans with respectdquired communications and timing of events, wieestr
for continuity in the Audience of One philosophy@ss all plans for each individual participant.

We follow developing legislation to get a headtstarthe potential changes for our clients and our
internal systems. Typically, we form an internadjpct team of cross-functional groups to identifigla
build solutions for the required and optional pssens of the new regulations. We communicate
immediately with clients via e-mail and/or Webcasisd continually update them as guidance is issued
Concurrently, we train the appropriate teams irstynso they are prepared to operate within and
communicate about the new legislation.

When the American Jobs Creation Act was enacted:onducted a general review of clients’ plan
documents for compliance with the new rules on natified deferred compensation plans and
communicated with plan sponsors on how they netalpdoceed with their plans. Because of special
grandfathered rules, we quickly took steps to distabew contribution sources on the recordkeeping
system to be able to distinguish old monies (sulgetormer rules) from new monies.

Following the December 31, 2008, deadline for mlaouments to be signed in compliance with 409A,
we conducted an audit of our plan documents to &efure appropriate documentation in our files.

For each plan, a Plan Specifications and Admirtisgd’rocedures (PSAP) document is prepared,
detailing the plan requirements and how we adm@nigtose requirements. This document is discussed i
detail with the plan sponsor, who ultimately sigins document as part of our service arrangement.
PSAP reflects our best administrative practicesciwhave been developed (and are continually
reviewed) to help ensure 409A compliance in aleagpof the plan’s operation. Transactions for
enrollment and distribution elections are 100% igpiahecked.

Participants may enroll online or by speaking veitharticipant services representative. The VRU
instructs participants to press a key to speakgaraicipant services representative.
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158. Please review the attached plan document and i  dentify any plan provisions you
can not accommodate.

We do not foresee any problems accommodating Selgeionqualified plan provisions. We look
forward to discussing your plan in greater detail.

159. Swagelok has grandfathered provisions for elec  tions prior to 1/1/2005 as it relates
to call rights and acceleration of retirement elect ions. Explain how you will preserve
these provisions.

We have extensive experience supporting grandfadhgrovisions, and many of our clients have
grandfathered provisions similar to the ones dbsdri

160. Comment on your experience with non-qualified plans similar in complexity.

We have the ability to meet varying needs of cieahd we continue to enhance our nonqualified
offering, as plan design varies greatly by cliétr example, plans have a variety of disbursement
triggers, which include separation from servicecified events and fixed date payment schedules.

A representative list of our nonqualified clieraelow:

= Procter & Gamble

= American Airlines

= International Paper

= St. Jude Medical

= JPMorgan Chase & Co.
= American Century

= Southwest Airlines

161. Please provide sample non-qualified communicat  ion materials.
Please refer t&xhibit VII .

162. Are the model portfolios discussed in the Clie  nt Specific section available for the
non-qualified plan?

Yes.
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General Statements:

We believe J.P. Morgan is well positioned for fetgsuccess based on the following strengths:

Financial stability — One of J.P. Morgan’s primary competitive advgasain the retirement outsourcing
field is the capital strength of JPMorgan Chase& IPMorgan Chase recognizes the challenges of
market cyclicality, and its businesses are managedek solid returns through the cycles. How one
manages a business in bad times is often more temgdo clients than how it manages it in good §ime
In October 2008, the company worked with regulagord other financial institutions to establish dtmu
billion dollar line of credit to support the finaatindustry with a stable source of financing dindidity.
More recently, JPMorgan Chase acquired the depasitets and certain liabilities of Washington
Mutual’'s banking operations.

In addition, JPMorgan Chase was listed as onesoftbrld’s Most Influential Companies the December
11, 2008, issue dusinessWeetkiagazine. The article stated Politicians citelthek as, “a model of the
kind of management needed to save Wall Street fubnne bouts of greed.”

Given the strength of JPMorgan Chase’s liquiditedd reserves, capital and operating margins, it i
prepared to navigate through the current stormpasdion the firm well for the future. Regardleggte
market conditions, JPMorgan Chase remains focusdmlibding the best retirement plan services
company in the world.

Audience of One— Another differentiator that adds to J.P. Morgastrength in the industry is our
Audience of One philosophy. We have found it isribenber one reason, followed closely by our people,
that we are hired. Our Audience of One philosopbgrates on the premise that people are individuals,
and no one message works for every person in ylaar por this reason, we use the power of our
participant data to build individual messages, Baseeach associate’s participation and investment
profile. Audience of One is not a flyer, a questiaine or a Web-based program. It is a philosophy th
echoes through the phone, the Web, the mailboxtantheeting hall.

Controlled growth — Delivering service excellence is one of our poprities. Controlled growth helps
us keep our promises to clients, as we value astieg clients over and above prospective clievitgh
201 DC clients, we can quickly implement new idaasss our entire client base. Our controlled ginowt
philosophy also allows us to consult and confehwibroad cross-section of clients as critical iripu

our strategic direction. We choose our clientsaasfally as they choose us, and then we work te tak
exceptional care of them.

Building the Best Plans in America— Our strategic consulting framework, Building Best Plans in
America, helps promote discussion between Swag®ldkyour strategic relationship manager, John
Renner, to develop the best possible plan for gssociates. Using this framework, John helps ensure
that we are having conversations with you abouthirgs that matter most. We start the conversation
with you about your business and any human ressussaes you have, then focus on wealth plan needs
and finally, build solutions together through desifunding/investments, communication and/or
administration to solve the problem.
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Value — We follow a simple philosophy regarding feesr @es must be:

Transparent. We report our revenue streams from all sourcesregaar basis.
Comprehensive We strive for our fees to cover the full rangesefvices so that you can pursue a
total program cost strategy.

Predictable. We anticipate volumes, inflation and other factbist could affect expenses and
performance against current and long-term budgets.

Placed at risk.We put implementation and ongoing administrateesfat risk to support our
performance guarantees and work with you to cugterthiis specifically to your priorities.

In the April 20, 2009, edition dusinessWeekiPMorgan Chase was named one of the 25 Most
Innovative Companies.

We pride ourselves on our innovative approach tiveling services and enhancements to our client
base. To the extent new technology and enhancerenédit our clients, they are automatically
delivered to each and every client.

Our firm seeks to keep abreast of current technedoig a variety of ways. We employ technology
architects to monitor our current systems developraad align it with potential needs in the futuiée
benchmark our systems and processes against pabesindustry using consultants.

Our goal is to continuously upgrade our systenlgets and offerings. Described below are two
examples of recently implemented innovation thatelfie both Swagelok and your participants.

Multi-factor authentication

J.P. Morgan provides industry-leading securityaviaulti-factor authentication (MFA) approach. MFA
adds an extra layer of protection when particip&ygon to their retirement accounts online. Wefyer
their identities by checking the Username and Pasband recognizing the computer they are using to
access their accounts. While this level of secusityot required by any regulatory agency; we fieel
security of participant information is worth thedittbnal resources.

To use the participant Web site for the first timgaarticipant must first enter his or her SocetBity
number and Password. Passwords are typically alltlefade, such as the month and day of the
participant’s date of birth followed by the lastifaligits of his or her Social Security number. The
participant is prompted to change his or her accesfentials upon successfully logging on. When the
participant first accesses the site, he or shavénghe option to register the particular comptieior she
is using.

If a participant is accessing the Web site fronuaregistered computer, he or she requires an &ictiva
code. If we have the participant’s contact inforimrabn file, the participant simply requests that a
activation code be sent by e-mail, automated vosgleon via text message. Using the activation calde,
participant can continue to log on. Otherwise, heh® must call the service center for a new teargor
Password.

Multimedia elements
We added multimedia features such as, podcast®casts and flash presentations.
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For example, we recently created an informatioaggs for retirement plan participants calldee Way
Forward. This new participant-focused multimedia campdigyhlights what individuals can do to stay
on track for retirement given today's challengirgyket environment.

The Way Forwargbrovides timely, up-to-date information in a ugendly manner that lives on our
participant Web site. The program provides new&anévery month, including:

A live Webcast with the recorded version will begable online for those who can’t attend the live
event

Two podcasts on market conditions and other reletegnics

Retirement planning articles — topics change eaafitimand are a great resource for your participants
Quizzes, surveys and much more

Another example is our electronic newsletters fangponsors who have a technological savvy
workforce. We also have the capabilities to obtaedback directly from the participant after readine
electronic newsletter by adding a brief survey.

In 2008, J.P. Morgan ranked as follows among atherrdkeepers in the industry:

#2 for plan sponsor satisfaction*

#3 for average deferral rates among providers yan/e
#6 for participation rates among providers survé&yed
#6 in recordkeeping-only assets***

#7 in total recordkeeping assets***

#8 in full-service (bundled) recordkeeping assets**

* 401kExchangg2008 Mid-Market Ratings,” 2008
** CFO Magazing“401(k) Providers Buyers Guide,” April 2008
*** Plan Sponsor Magazin&008 Recordkeeping Survey: Top 10 RecordkeepArgyust 2008

With our history of award-winning communicationsuy participants receive meaningful educational
materials that help them understand the benefitstsEment planning. In our 20 years in business,
have won numerous awards for our communicatiorstsffincluding more than 100 awards since 2001.
Our communication materials have received the ¥atig awards in 2008 and 2009:

Pensions & Investments Magazine: Eddy Awards

2009
First Place: Conversions/Ongoing Education (serpiceider category)
First Place:  Other media - video (service provider category)
First Place: Ongoing Education (plan sponsor catggo

First Place: Other media - video (plan sponsorgate
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Second

Place: Ongoing Education (plan sponsor category)
Third Place: Initial Education (service provider category)
Third Place:  Special Projects (service provideegaty)
Third Place:  Initial Education (plan sponsor catgyo

2008
First Place:  Conversions — Corporate
First Place: Ongoing Education — Generic
First Place: Special Projects — More than 5,000leyees
Second
Place: Special Projects — Less than 5,000 employees
Second
Place: Special Projects — More than 5,000 employees

Plan Sponsor Magazine (2008)
Best-in-class award: Mid-market communications male

Association of Marketing and Communications Professnals: Hermes Creative Awards (2008)

Award of Merit:
Award of Merit:

Communication Strategy
Communication Skills

PSCA (2008)
Gold Award: Communications
Silver Award: Communications
Silver Award: Communications
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Platinum: Integrated Marketing Materials
Gold: Publications/Benefits
Gold: Design/Publication Overall
Gold: Publications/Benefits

Kansas City - International Association of Busines€ommunicators (2008)
Silver Quill: Design
Silver Quill: Communication Strategy
Silver Quill: Communication Strategy
Silver Quill: Communications
Silver Quill: Communications
Bronze Quill: Communication Strategy
Bronze Quill: Design
Bronze Quill: Communication Skills
Bronze Quill: Communication Strategy
Bronze Quill: Design
Bronze Quill: Design
Bronze Quill: Communication Strategy
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In addition, the below names only a few piecesabgnition JPMorgan Chase & Co. has received in the
past year:

Jamie Dimon named to the worl®@® Most Respected CEOby Barron’s magazine. 2009
Derivatives House of the YearBank Risk Manager of the Year, Credit Derivatives House of the
Year andDerivatives Research House of the Yedry Riskmagazine. 2009

Named td'The World’s Most Influential Companies” list by BusinessWeeakiagazine. 2008
A record six of the top glob#hternational Finance Review (IFR) Awardsfor 2008:

* Bank of the Year

* Bond House of the Year

* Equity House of the Year

» Derivatives House of the Year

» Securitisation House of the Year

» Leveraged Finance House of the Year

Top 10 Companies for Best Places to Launch a Careby BusinessWeeakagazine. 2008

Participant advocacy

TheParticipant Advocacy Servicewas created to simplify the distribution processry major life
events. Our Retirement Investment team assistipants through the following events via our
Participant Advocacy Service:

plan termination layoffs at a company
retirement age 65 force outs
job change

Our retirement consultants understand that thetexarove can be stressful times in participanis'si
and are specially trained to explain their optianstomize their retirement investment solutiorns an
usher them through a decision that is right foirtparticular circumstances. The consultants havess
to all of your plan’s distribution provisions, aF&NRA registered with Series 6 or 7 and 63 liceraes
have been specifically selected for their retirenkmowledge and experience. They have the abdiga
the following:

Walk participants through your plan’s options stay, rollover or cash out of the plan — and discus
the pros and cons of each. They consider persaeals) tax consequences, timing issues and
investment opportunities in or outside of the phdth the goal of helping the participant make the
best choice for his or her circumstance.

Review participants’ portfolios and develop a comgintary Chase Financial Analysis.

Help participants complete IRA applications andribstion forms.

Contact newly termed participants via our Transgi®rogram. The retirement consultants encourage

participants to consider their options carefullydoe making a decision about their retirement
savings. The goal is to help ensure the participsakes a decision that is in his or her best istere
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Voice of the Client

J.P. Morgan relies on our clients’ input to shapesuite of products and services. We formalizé¢ tha
commitment by staffing a team of talented, expeehbusiness leaders whose sole job is to sdiieit t
Voice of the Clientand then work with internal service and produatte to implement responsive
solutions.

In soliciting the voice of the client, we employrical and informal practices with our clients on who
we rely for a range of cooperative responses, fi@gmirements capture to pilot beta testing of new
products and services. Most formally, we hold ragplrtner group meetings with clients to discuss o
development efforts, focusing on what is imporfantindividual clients and also for the benefitdustry
as a whole. Apart from gathering critical requirenseand industry perspective, within partner gronps
seek to add to our list of “early adopters.” Weéagceived an overwhelmingly positive response from
clients who have participated in partner groups.

JPMorgan Chase & Co.

One of the benefits of working with J.P. Morganhiat we offer all of our products and solutionsticof
our clients. Our programs are intended to reacticgzaints from the break room to the boardroom. For
associates seeking a higher level of broad finasajgport, JPMorgan Chase & Co. can offer premier
banking services to your associates, which prowdes associates the best thinking from one of the
nation’s most respected and stable financial int#bins.

Chase Investment Services Corp. (CISG} CISC offers services for those who are seekiegtgr
personal control of their investments. CISC ofi&As, 529s for education, traditional brokerage
accounts and investment advisory on investment geanant accounts, which gives Swagelok’s
associates flexibility, convenience and a wideetgrof financial solutions.

Chase Premier Platinum Banking" — J.P. Morgan Chase Bank offers Chase Premien@étatBanking
for individuals who have more than $75,000 in theial portfolio of deposits and investments. This
service provides an alternative for those individweho require broader financial planning and
investment advice. Associates who meet the crisedaassigned a financial advisor and a persomdddoa
who work in tandem to satisfy the financial neetlsach customer.

J.P. Morgan'’s Private Wealth Management and PrivateBank — For high-net worth individuals, J.P.
Morgan Asset Management offers J.P. Morgan’s ReiBatnk. These participants work with a dedicated
banker and a team of specialists who create talilsodutions for the most complex financial issudge
services include, but are not limited to: in-degtfalysis of global financial situations and objeesi with
the focus on after-tax returns, information aneclional advice on comprehensive planning issues
including trust services, estate services, taxmiration and liquidity management.

J.P. Morgan'’s Private Bank created an advice papexecutives calle@the Well-Prepared Executive.
The goal is for executives to use this informatmhelp them plan for short-, medium- and long-term
financial goals. The information is broken dowroidtl sections which address questions regarding
wealth preservation. Each question is interrelg®ene of the questions include:

How do | meet my current and future liquidity needs

To defer or not to defer? When and how should édedmpensation?
What if | become incapacitated?

How do | want to transfer wealth to my family?

What are tax-efficient ways to fund my charitabheleavors?
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Should I review my IRA and 401(k) plan strategies?
Should my financial strategies change as retiremeats?

A copy of this 40-page guide is given to PrivateBalients who are senior executives of their firms
This is not a product or service for sale but alguwr an advice paper to introduce senior executive
wealth preservation solutions.

Defined benefit

In 2006, J.P. Morgan added defined benefits tdisuof recordkeeping and administration capaleititi
We continue to offer enhancements and upgradesileb dut our TRS offering and best-in-class DC and
DB platforms.

The types of DB outsourcing services we providduithe but are not limited to the following:

Plan Design Consulting

Employee Wellness Programs

FAS 106 Valuations

Actuarial Valuations

Administrative Compliance Audits
Merger and Acquisition Consulting
International Benefits Consulting
EnrollSmart Benefits Administration
Executive Compensation Consulting
Health and Welfare Consulting
Trust and Custody Services

Benefit Payment Services
Investment Management
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Please provide the following samples:

Please seExhibit Il andVII .
Please seExhibit Il .

Please follow the procedure below to test our VRU.

call 1-800-345-2345
when prompted for a Social Security number, e@i@2000117
when prompted for a Password, enter: 135790

Our VRU does not operate from scripts. We haveigeml/a test number to listen and experience our
VRU.

Our representatives do not use scripts to conchané calls. They use resources provided through
training and technology to have an Audience of Goreversation with each participant to address
individual participant needs and plan events.

Please seExhibit | .
Please seExhibit Il .

Please seExhibit VIII for a sample reporting package.

J.P. Morgan Retirement Plan Services LLC provigesmdkeeping and administrative services to retéigrplans. We also
draw on the resources of other JPMorgan Chase &fiiliates in order to bring to our clients thegucts and services of a
global financial services leader. J.P. Morganfeatent Plan Services does not provide investmensay or fiduciary
services.

IRS Circular 230 Disclosure: JPMorgan Chase & Co. ad its affiliates do not provide tax advice.
Accordingly, any discussion of U.S. tax matters caained herein (including any attachments) is not
intended or written to be used, and cannot be usei) connection with the promotion, marketing or
recommendation by anyone unaffiliated with JPMorganChase & Co. of any of the matters
addressed herein or for the purpose of avoiding U.Sax-related penalties.
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