Audience of One>M— Influencing Participant Behavior

Each Audience of One Tenets

IndiVid Ua| L] Make it personal

n Make it simple

i‘"" BEST PLANS i ONE' = Connect the money to the emotion

In America
Ui [ iy | e 17 M B ] L b

] Diagnose before you prescribe

Our vision

to be the best provider of retirement services
and investment solutions

n Cultivate a long-term relationship

Am | on track to live comfortably
through my retirement?

J.PMorgan



Conversion — Multimedia Approach

To raise awareness and appreciation for the Companies qualified and nonqualified plans

= Print material: Campaigns designed to capture attention,
influence behavior and enhance benefits brand

m Electronic: Pre-populated Web tools with personal and relevant
information; e-content for up-to-moment messages

hiel MR Ph

m Retirement Service Center: Designated team to handle calls
Come to a meeting!

Come discover mome about your new Bachie! MR Flans and

m Face-to-face communications: Financial education meetings at e
key plan sponsor corporation locations i You now have full access to your
o Wew o and s v ough LP Mogen Bechtel NR plan accounts.
Date:

m \Webcasts: Financial education Webcasts delivered “live” with
Q&A opportunities and recorded/posted to the Companies’
participant Web sites

Time:

Location:
Mark your calendar today!

m Personal Financial Counseling: Wealth management solutions G Em— JEMorgan
from the board room to the mail room o

m Targeted Retirement Tips: Messaging based upon each
employee’s behavior with custom information

J.PMorgan

10



Audience of One>M — Participant Web site and Tools

» Audience of One experience is fully integrated on the participant Web site
» Three-click navigation and intuitive design enables participants to easily take action
» Information designed to change behavior is pushed to participants

J.PMorgan

T S0 On Track to Receive

| l a . LM: Accg::;l-:ozsw PNCT Jomn s . . ,
. . — = forecast in today’s dollars

! We've made ~ 2 ccount list 1 alance o n,ﬂ,.,h‘:,:n.:,.?mm . )
e T e | M = easily compared to current income

Account List Total as of 10/07/2010 $16,817.56

Access the Sacure (<
Message Center & | > J Current Monthly Benefits.

$500.00

simplify = RacavingPayroe
« 5% and go green 5 $500.00

S Retirement Dream Machine
' el = quick navigation

Incroase your contribution level to 6.0% to . Si m ple to use

Visit your get the ful beneft of the match, |eatn
personal site » - moie ..

*As of 09101 2010

- — 2"  k 7 e ¢ =
[ Ritimatalfinios p 7 — i S View your Pesonal Retkamsiil

Price History | Performance History . R s e 3 g g Clinchlist

“ THIE WAY FORWARD > Per_sonallzed Tips to
Retire on Tsack

i L e e = reflect the individual participant

1 regularly,

s s e [ = capture diversification risk

S&F 500 118031 +225 <010 Lastyear, Microsoft announced it would discontinue supporting Microsoft Money afler

Tre Way Forwardis J P Morgan Retirament Plan Senvces' award-winning, online

January 2011.J.P. Morgan will remove the functionality to download account information

e [T m capture loan and withdrawal risk

Get quote chart and news nfo
g | Y°U il be ble s dowdoad account ormslon s QU kans,

Educational iformation
How much are your investments going to be worlh by the lime you retite? How long will
Your nest egg |ast? Get answars 10 these and other questions Inthe Einanclal Tools
saction,

For illustrative purposes only.

J.PMorgan
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The Retirement Dream Machine

J.PMorgan

P AT MY = Derives an income forecast based on deferral
Retirement Dream Machine - . .
M e e amounts at various age and risk levels, as well

== - - as estimated retirement expenses, to show how
— sas5a2 ‘b : long retirement income might last

You increased your retirement

| Wmat am 1 on track o receive? ‘ How fong might it last? :::::::l'm“”“rwdmd | DC data IS pre-pOpUIated

Yearly Retirement Income That is roughly 4% based on your
(in todays dallars) current salary,

B yemnt | ||(imssnte) = Plan rules are included

2. Get advice

430,600

= Simple and informative

$20,400
- $20,840

| Tm Personalize
$10,200 ﬂ your experience

= Spend-down tool (“How long will it last?”) shows
10 { 4 4 - -
S ) potential shortfalls based on retirement expenses

Your updated forecast Shows you are on track to reach your incoma goal Use the take
aclion section 1o make a difference todayl View the assumptions for your retirement

m Allows participants to complete custom profiles,
— inputting assets outside the retirement plan and
b il o projecting monthly expenses to provide a Total

Retirement SolutionsSM approach to planning
M Update chart

powered by
financial
engines*

For illustrative purposes only.

J.PMorgan
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Relevance — Participant status triggers delivery

QuickEnroll Savings Target, Profile and Report

Enroll today!

Your ABC Compary 401(K) Plan is one of the sasiset ways to D Yes|
a@va for your future. You can contribute to the plan right from Heasa em‘;" e in the AL Lompany Sangs Fan at

your peycheck — befors taxee are taken out — to make saving . .

corvenient and simple. Since your plan includes an employer Finthe JPhorgan Simertmix Furd based on my age.
match, you have the opportunity for even mare meney in your By sigring below, | am awthorizing the company B deduct
neat egg. 1ha stated percentaga from my pay and investit in the
We'll start your contributions at 3% of your pay. JPMorgan Smartmie Fund basad on my age, he defauit ¥ = =
Tured tor 1ha plan | understand that there are athar i [ JPMorgan O
imestmeant options offarad in tha ABC Company Savings h

Bacause your birth dete is betwsen January 1, 1953 and

December 31, 1958, your contributions will ba invested in

the JPMorgan Smarthlix 2020, Hanma‘tlma;'!msstln at ay time. | alsa undarstand
hat | may confribute a different amount than the

If you want ta choose your investmant yourself or stated percantage.

contribute a dffersat smount, call 800-345-2345 or

vizit www.retireonline .com.

PN Eart W nacel FoeTolos 6 0 agieead Inestment FTOLCTS bef T acounts R Signature

‘spaciczly b T len. Sapasats Bccousts 13 Bt equired i 4 B pRaspactes o reghtiation steanan wih

52 SEL 2, scrokdgy, redor s i Tho s are aragan by PAdorpen feect Waraganan.

PN At Managanant & T i JF. Morgen Fefinner Pin EercasLLC.

‘Barartios emsACtons o tha jan Fust ey be inbarkcar by JIP. Woegan [nstuttnal Fesstrents i —

A NAEDs -

Pre-Retiree and Transition Program

N

e wm a coman o b B R S

P e L ==Y
oyt

TR

J.PMorgan
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Retirement Reality ChecksV

Financial planning consultation for participants

J.P. Morgan Retirement Plan Services ‘-!’,.-‘

m Participants may need help as they approach retirement

= Retirement Reality Check offers:
— solutions that account for total financial picture W
_ customized strategy —_—

J.P. Morgan Retirement Plan Services [£|

Let's get started!

— flexible plan to easily adapt to changing circumstances Yes, | want a Retirement Reality Check

Flease contact me by phans o e-mail to schedule a consultation

First o
Last Hame.

= Retirement Reality Check includes: e ' =

-mak Addows

— review of current retirement strategy

- comparison of retirement goals against today’s realities
- overview and evaluation of current financial situation 4
— consideration of any investment strategies outside 401(k) plan

- defining groundwork today for generating income after retirement

— working with plan sponsors to determine best way to deliver
program to participants

Enter your provided passcede and click Enter to continue,

Passcodn

P  your
e asfiges of JP. Morgan Chame & Co. — 8 leading ol Srarcsl seevces fim

J.PMorgan
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J.P. Morgan Retirement Service Center

Internal Customer Satisfaction Survey

= Averaged top two box score in eight of eight categories in 2009 (five of eight best in class)

Recognition and Awards

= Named Best in Class for 2009 in the Large and Mega space by Plan Sponsor Magazine*

m  Gary Henry (head of Retirement Service Center) named Top 100 Executive Leader Under the Age of 50 by
Diversity MBA Magazine**

Key Statistics
= Achieved service level goals for 2007, 2008, 2009

®m Year-to-date first call resolution of 97%***
m Retained 95% of all “exceeds level” retirement education specialists in 2009
m 19% attrition rate in 2009

Team Tenure

m  Senior leadership has 17+ years of industry experience****
m  Manager has 10+ years of experience at J.P. Morgan****

m Retirement education specialists have 1.9 years of experience at J.P. Morgan****

* November 2009 ** September 16, 2009 ***Data as of January 1, 2010, through July 31, 2010 ****July 31, 2010
|

JPMorgan
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Personalized Wealth Solutions — Tailored to levels of financial complexity

BeLkeas e Ul

ey Increase your anaual ssvings.

J.P. Morgan Retirement Plan Services ||£|

Vnatam ton vack to recarve? | | Howlong might tiest? | 5 disrance oot el & -
‘Yeary Ratirement Income Q) increase contribution ==
i ooy o) > J
Marianne,

By answinng siv, Smple quadtisat, you gain sccess 1o o

& prabmnaty one-on-one conpulation wih a B Mogan Retiremant Plan Serenn relimmen canpullant 1o
ABUES your circumelances

« complimantary retimment Anancial planning session wi o sener financisl advisor om Chase Inestmant
Serices Com

« wantien, parsonalized financial plan

Thase serices st peovided 1o you & no cost. They ane designed to it yeut indiddusl siuatson, and thare are no hidden

Current Updated fows ce obligation to puechase any immstment produsts
torecast farecast
YO e 3 pafierail Sharan Asust he foue siders below 3 Ehange our Rretast Entor your provided passcods and click Enter ta continue,
8 Riesiosures
P — — $ioma

Retirement e b G Retirement

= == . o
Dream e Reality Check s i

Machine

» I |
JPMorgan ()
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J.P. Morgan’s Private Wealth Management

— Complex financial needs

Financial solutions for participant situations with more sophisticated financial requirements

= Traditional stock/
bond investments

= Alternative
investments

= Structured products
= Derivatives
= Foreign exchange

= Executive compensation
v Stock options
v Restricted stock

= Deferred compensation
= Retirement savings

= Education savings

= Gifting strategies

= Income/estate
planning

= Fiduciary services
= Special needs trusts

= Irrevocable life
insurance trusts

= Estate settlement
services

= Traditional and custom
mortgages

= Home equity loans

= Specialized lines
of credit

= Deposit accounts
= Checking accounts
= Credit cards

= Online banking

= Donor-advised funds
= Private foundations

= Foundation
administration

= Charitable
remainder trusts

= Charitable lead trusts

= Closely held
business services

= Real estate services

= Farm and ranch
property management

= Oil, gas and mineral
management

= Life
* Long-term care
= Key person
= Disability
= Kidnap/ransom
= Officers and directors
= Yacht/Zaircraft

= Individual tax returns
= Fiduciary tax returns
= Estate/gift tax returns

= Tax reporting for
specialty assets

= Electronic tax
payments

= Assistance with audits
and tax notices

J.PMorgan




Applying Behavioral Science — Influencing participant decisions

Percent Response

Energy Client’'s Campaign
Financial Health Week

Applied Choice Method:
Rewards/Pledges

50% 45%
40%
30%

20%
10% 4% 3%
0%
2008 2009
Without With
Behavioral Behavioral
Science Science

. Response Rate
. Action Taken

Source: J.P. Morgan Retirement Plan Services' clients

9%
8%
7%
6%
5%
4%
3%
2%
1%
0%

Contribution Rates

18

QuickEnroll Campaign

Applied Choice Method:
Hyperbolic Discounting,
Placement

29%

100% 100%

Sponsor A'08 Sponsor B'08

Sponsor C '09

Without With
Behavioral Behavioral
Science Science

] 3% contribution rate elected with QuickEnroll
. 5% contribution rate elected with QuickEnroll
. 8% contribution rate elected with QuickEnroll

J.PMorgan



Audience of One>M — Generating results for participants
Leading indicators supporting wage replacement

Audience of OneSM delivers results! Participants in plans that utilize Audience of One are:

11% more likely to have a wage replacement ratio of 70% or more
= 19% more likely to have a wage replacement ratio of 90% or more
= 14% more likely to participate in the plan

m 30% less likely to stop contributing more likely to have a higher deferral rate — average deferral rates are more
than 12% higher

m 25% less likely to be concentrated in company stock
= 37% more likely to have a diversified strategy

= 41% more likely to initiate a rollover after leaving the company

Data as of December 31, 2009, comparing Audience of OneSM plans vs. non-Audience of One plans

JPMorgan
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Audience of One>M —Income replacement results

Contributing Participants Exposed to Audience of One

4 O/O increase

overall income replacement

The number of participants
on track to receive at least
70% income replacement

increased by 1 O 3 O/O

—— maifi o,
—— i N0

— wrchin, ms
R 50,
OVERALL

B 2005 62%

OYERALL
100F — 2005: 20%

NERRER

s i A4% SIE - e

N = 443,656 participants

Source: J.P. Morgan Retirement Plan Services Proprietary Research

Assumptions: Income replacement results reflect the experience of participants earning between $14,500 and $10 million annually who were contributing to their retirement plan as of June 30, 2010.
Retirement age is 65. If over 62, retirement age would be current age plus three years. Based on information provided for annual salary, state of residence, hire date, date of birth and gender. If not
provided, gender defaults to female. Tax filing status defaults to single if state of residency is the same as tax filing state. Includes Social Security which is calculated based on normal Social Security
retirement age, as per federal regulations. The assumed income growth rate is 5%. Income growth rate represents the average increase in salary expected over time, which is the approximate historical
rate of growth (including inflation) for a typical person's salary. The projection considers the IRS annual compensation limit, indexed periodically. Contribution amount is based on current election in defined
contribution plan. Annual retirement income estimate and initial risk category are calculated using the investments currently held in retirement plan account. Balances from brokerage account(s) or loan(s)
will not be included in forecast. Wage replacement calculation includes balances from other plans that are turned on for Retirement Dream Machine.

J.PMorgan

20



	Audience of OneSM – Influencing Participant Behavior
	Conversion – Multimedia Approach
	Audience of OneSM – Participant Web site and Tools
	The Retirement Dream Machine
	Slide Number 5
	Slide Number 6
	J.P. Morgan Retirement Service Center
	Slide Number 8
	Slide Number 9
	Applying Behavioral Science – Influencing participant decisions
	Audience of OneSM – Generating results for participants 
	Slide Number 12

